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WHAT MA K E S
US DIFF ER EN T ?
We are a dynamic, fast-growing global
energy company that has come a long
way in a very short space of time.
We continue to move forward into new
and exciting areas, all the time building
on the strengths and capabilities at
the heart of our success.
So what are our distinctive strong points?
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We are world class in everything we do –
from ﬁrst thoughts to forecourts, from our standards
and procedures to our enduring commitment to customers.

Customers filling up at Calliope
station, Queensland, Australia.
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world
class
We are
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excel
We deliver

Puma Energy road train delivering
fuel in Darwin, Australia.
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lence

We focus on delivering excellence at pace throughout
our business – from much needed storage solutions to high quality,
reliable sources of fuel for far-ﬂung places.
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pride
We have

It’s a unique Puma pride that comes through in our
pioneering, passionate and performance-driven way of working
around the world. A pride that encourages us to
be the best at everything we do.

A customer’s car being serviced
in Greylock, Botswana.
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succ
We fuel
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cess
Energised by our stand-out strengths, we fuel
success for customers, for countries, for colleagues –
for everyone we work for and with.
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Key statistics

EMPLOYEES

COUNTRIES

REVENUE

7,000+

45

US$13.43bn

THROUGHPUT VOLUMES

STORAGE CAPACITY

RETAIL SITES

19,776m3

7.0m m3

2,000+

DRIVERS THROUGH SERVICE
STATIONS IN 2014

TRUCKS LOADED
EVERY DAY

AIRPORTS
SERVED

192m

1,350

45

TERMINALS

B2B CLIENTS

AWARDS IN 2014

84

23,500

6
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HOW WE
F UEL S U CCE S S
We have our own distinctive way of fuelling success.
We focus on excelling around the world in the
midstream and downstream parts of the oil
production lifecycle. We enter countries with
growing economies, where we can really make
a diﬀerence and build dominant positions
by connecting local supply with
international oil markets.
To this end, we invest in transformative
infrastructure. Our globally integrated
supply system guarantees security of supply
and enables us to deliver high quality fuels
around the world safely, swiftly, reliably and
at a competitive price.
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OUR
BUSINE S S MOD EL
From supply to storage to distribution, our business
model integrates excellence across our midstream and downstream
operations to connect customers with high quality products.

Road and rail transport

Producers

Refining*

SUPPLY

STORE

Our experienced team
focuses on optimising
supply across products,
geographies and
sources.

Puma Energy has
a network of 84 storage
terminals, with a total
storage capacity
of 7.0 million m3.

Puma Energy has
no upstream
activities and our
main business
objective is to take
advantage of the
midstream and
downstream
opportunities
that arise.

Marine terminals

HOW WE CREATE VALUE THROUGH OUR BUSINESS MODEL

We will maintain our momentum
by identifying opportunities for
growth in markets where we can
really make a diﬀerence.
*Refining is not part of the Puma Energy core
business model. We own and operate refining
assets where it makes sense to do so.
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1. We invest wisely
and decisively

2. We operate in
strategic locations

We position ourselves as
the leading privately owned
midstream and downstream
oil company. Puma Energy
invests in acquisitions and
infrastructure in growth
markets while maintaining
a healthy balance sheet.

Puma Energy is a highly
diversified company that
focuses on growing markets,
where projected demand
for oil is high, where we can
expand through acquisition
and organic growth.

B2B

Aviation

DISTRIBUTE

Wholesale

Bunkering

We have built a completely
global integrated midstream
and downstream oil
company to serve our
customers around
the world.

Customers

Retail

Bitumen

Lubricants

We have built
our reputation
on delivering high
quality fuels swiftly,
reliably and at a
fair price.

LPG

3. We operate
efficiently

4. We employ
talented people

5. We are responsive
and flexible

6. We have a unique
asset base

We put in place better systems,
better infrastructure, better
technologies and better
processes – everything from
delivery logistics to point of
sale equipment.

The diversity of nationalities,
cultures and experience across
our team is a great strength
for Puma Energy: we train
our people well and trust
them to excel.

Our structure ensures we are
in touch with our customers’
needs; our growing global
network ensures we are
where they need us to be.

Puma Energy’s global
integrated asset base ensures
seamless supply to our
customers around the world.
We aim to become the
leading integrated midstream
and downstream, retail and
distribution oil company
across markets with high
growth in oil consumption.
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O UR R OL E IN
THE OIL L IF ECYCL E
Our focus on integrated midstream and downstream activities means
we can achieve signiﬁcant economies of scale and operating eﬃciencies.
For our customers this translates into competitive costs, managed
risk, secured supply and seamless delivery.

*Refining is not part of the Puma Energy core
business model. We own and operate refining
assets where it makes sense to do so.
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Midstream

Downstream

Puma Energy’s midstream operations
support our own downstream activities.
We own and operate high quality
infrastructure on five continents.
We also lease storage capacity to
third parties. Our storage facilities
support trade flows and enhance
liquidity for wholesale operators
within regional and national markets.

We source and supply a wide range
of oil products for the downstream
market, including fuel oil, gasoline,
diesel, jet, LPG, aviation fuel, bitumen
and lubricants.

1

Storage

Our purpose-built terminals
give customers access to
high quality storage.

2

Transportation

Our transportation networks
encompass road, rail and sea,
operating 24/7/365 to ensure
prompt and efficient delivery.

3

Marine systems

We receive and deliver oil products
through a number of marine facilities.
We have also developed a strong
competence in marine infrastructure
and operations.

4

Refining*

In the overwhelming majority
of instances we act as buyers
from refineries; however, we do
operate two pocket refineries,
which are the only exceptions.

5

Retail

We have national networks in many
African countries. We are a leading
retailer in Central and South
America, with more than 2,000
service stations globally.

6

Wholesale

We supply petroleum products to
independent distributors, who sell
on to retailers and customers.

7

B2B

Our ability to match the needs
of customers operating in remote,
demanding and sometimes
potentially dangerous environments
gives us a key competitive edge.

8

Aviation

We provide consistently high quality
products and services to airlines,
aircraft operators and aircraft owners
across Latin America and Africa.

9

Bunkering

Our modern fleet of bunker vessels
is specially adapted to service
offshore rigs.

10

Bitumen

Our modern fleet of bitu-containers
form a crucial part of our flexible
and reliable distribution network.

11

LPG

We have a simple goal; to deliver
high quality LPG at a competitive
price and on time.

12

Lubricants

We diligently supply a full range of
proven lubricants designed for a variety
of general and specific applications.
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WH ER E
WE OP ER ATE
We have a growing global presence through our network of regional aﬃliates
across ﬁve continents, supported by an integrated global supply chain.
This enables us to be where our customers need us to be.

2
3

1

NORTH
AMERICA
6
5

EUROPE

4
12

10

7
13

11

17

14

MIDDLE EAST

NORTH
ATLANTIC
OCEAN

15

44
9

31

SOUTH
AMERICA

19
24

23

AFRICA
30

25

21

SOUTH
PACIFIC OCEAN

22
16

34

8

SOUTH
ATLANTIC OCEAN

27

18

35
36

29

20

33
32

At a glance
Area

Americas
Africa

Terminal capacity

Service stations

1,628,700m3

1,247

Employees

1,231

726,500m3

493

3,740

Europe

2,579,700m3

–

524

Middle East and Asia Pacific

2,071,500m3

323

1,953

7,006,400m3

2,063

7,448

Worldwide
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26

28

Europe

–

894,900

–

2

Norway

–

97,900

–

3

Russia

–

109,700

–

4

Spain

–

51,200

–

5

Switzerland

–

–

–

6

UK

–

1,426,000

–

Total

–

2,579,700

–

Airports

Storage m3

Service stations

26,300

12

7

Belize

1

8

Chile

–

300

–

9

Colombia

–

–

135

–

–

–

11

El Salvador

1

318,500

86

12

Guatemala

1

327,800

184

13

Honduras

–

135,000

191

14 Nicaragua

1

251,200

42

–

–

47

1

62,600

197

3

507,000

353

8

1,628,700

1,247

Airports

3

Service stations

70

15

Panama

Paraguay
17 Puerto Rico and
US Virgin Islands

16

Total
Africa

ASIA

Angola

–

68,400

19

Benin

1

45,100

–

20 Botswana

4

3,800

34

–

–

37

–

12,500

–

21

Congo-Brazzaville
of Congo

40

39
42

43

INDIAN
OCEAN

23 Ghana

1

15,400

14

24 Ivory Coast

–

176,600

–

25 Kenya

1

–

–

26 Lesotho

–

1,200

22

27 Malawi

2

11,400

56

38

37

28 Mozambique

–

161,500

9

29 Namibia

3

127,000

53

30 Nigeria

–

–

–
–

Senegal

–

5,000

32 South Africa

–

–

–

33 Swaziland

–

600

14

34 Tanzania

8

89,100

32

35 Zambia

4

8,900

56

1

–

96

25

726,500

493

Airports

3

Service stations

31

AUSTRALIA

41

Storage m

18

22 Democratic Republic

45

Service stations

Estonia

10 Cuba

NORTH
PACIFIC OCEAN

Storage m3

1

Americas

RUSSIA

Airports

36 Zimbabwe

Total
Middle East and Asia Pacific

Storage m

37 Australia

–

198,000

271

38 Indonesia

–

26,100

–

39 Malaysia

–

813,900

–

40 Myanmar

1

–

–

41 New Zealand

–

–

–

42 Papua New Guinea

11

395,100

52

Bulk storage hub

43 Singapore

–

–

–

Local storage

44 United Arab Emirates

–

630,100

–

Puma Energy storage supply route
Countries where currently present

45 Vietnam

–

8,200

–

Total

12

2,071,500

323

Global Total

45

7,006,400

2,063

Note: Data correct from 31 December 2014
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O UR INV E STMEN T
A PPR OACH
By identifying key markets with the right demographic, consumer
trends and opportunities for infrastructure investment, we are able
to build robust and proﬁtable operations.

1
2
3
4

EXPECTED GDP GROWTH PER YEAR

Expanding into
new markets

– We identify key growth metrics,
from increasing population, a
growing middle class or rising
consumer demand for technology
and new cars, we identify markets
where there is a significant
demand for fuel.

2010 – 2040 (CAGR)
Latin America

3.4%

Africa

4.6%

Asia-Pacific

4.8%

GROSS PROFIT (US$ M)

Integrating local
market supply
with international
markets

– Puma Energy invests in
infrastructure and deepens
integration with international
markets, allowing countries
without refining capacities to be
connected to world refining hubs.

2011

631
991

2012

1,158

2013
2014

1,429

PROPERTY AND EQUIPMENT (US$ M)

Developing and
upgrading assets in
markets requiring
infrastructure

– Puma Energy invests in assets
by building and refurbishing in
markets where key infrastructure
is lacking, in order to drive
efficiency and offer greater
choice for customers.

2011
2012
2013

1,369
1,798
2,226
2,887

2014

LEADING LOCAL MARKET SHARE

Leading local
market shares

– We build leading market shares:
Puma Energy looks to build a
30% share in every market where
we operate.

TARGET MARKET SHARE OF
PUMA ENERGY COMPANIES

30%
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Our operations

RETAIL

STORAGE

B2B

AVIATION

BITUMEN

BUNKERING

LUBRICANTS

WHOLESALE

LPG

REFINING*

*Refining is not part of the Puma Energy core business model.
We own and operate refining assets where it makes sense to do so.
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3

OUR G L OB A L
EXP ERTIS E
Throughout our diﬀerent businesses we
are wholeheartedly committed to exceeding
our customers’ expectations.
We work for businesses in very diﬀerent sectors,
with very diﬀerent needs and in very diﬀerent
parts of the world. But we share and apply the
same core customer dedication. From retail to
wholesale, storage to aviation, we live up to that
something extra at the heart of Puma Energy –
the added value that delights our customers,
so they trust us and choose our products
and services time and time again.
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RETAIL
With a growing network of over 2,000 high quality
service stations across 45 countries, we are
delivering what customers really want.

Right product, right place, great service
Our customers tell us it is not about product
differentiation or competitive pricing – it is
about guaranteeing them the right choice
of products when and where they need them,
in a ‘great service’ environment.
Our supply and storage networks mean
we can deliver the products that local people
need. Moreover, by thinking carefully about
precisely where we acquire or build Puma Energy
service stations, we make sure that our brand
reaches as many customers as possible.
Our ‘great service’ guarantee starts with
safety – so we invest in the very best facilities
and technologies, from secure underground
storage tanks to state-of-the-art security
cameras. But more than anything, it comes
down to having great people.
We recruit local people who know our
markets well and share our values. We invest
in their talents through great training, covering
safety and every aspect of customer service.
Local differences are important, too – so we
make sure our service stations and convenience
stores are well stocked with the products local
people need. In addition, we know that customers
everywhere appreciate a well-signposted forecourt,
a carwash that always works, washroom facilities
that are kept spotlessly clean, and the all-important
human touch.
To help us apply the Puma Energy retail
experience consistently worldwide, we have
brought together an excellent team of retail
professionals. They are here to help us create
the Puma Energy retail experience of the future –
locally relevant but unmistakably Puma Energy.

One of our new rebranded retail
stations in Murrumba Downs, Australia.
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We have been branding
our stores across
Australia, our ﬁrst newly
built ﬂagship store
opened in December in
Calliope, Queensland.
REBRANDING RETAIL STATIONS,
AUSTRALIA

We have continued to build on our
successful track record of rebranding and
integrating acquired businesses. In Australia,
we’ve successfully integrated and rebranded
distributors and unified them under the
global Puma Energy brand, demonstrating
that our rigorous strategy for transformation
works as effectively in mature markets as it
does in emerging markets.
In 2013, we entered the Australian market
with the acquisition of Neumann Petroleum,
Ausfuel, Central Combined Group (CCG)
and Caltex Bitumen Business. The deal
gave us a network of service stations in
Western Australia, Northern Territory and
Queensland. Our acquisitions in Australia
gave us a valuable foothold in the Australian
market. The challenge, however, was to unify
the separate family-run companies under
the Puma Energy brand.
The businesses were family-run, so we
made sure that continuity was maintained
in the frontline staff. The back office IT,
finance and HR have been integrated
and centralised while ensuring customers
received continuity of service as the
Puma Energy brand was unveiled at retail
outlets across Australia. We launched a fuel
card programme to build customer loyalty.
So far, 67 retail service stations in Western
Australia, Queensland and the Northern
Territory have been rebranded and the
Puma Energy brand is becoming an
increasingly common sight in the country.
There are now almost 100,000 fuel cards
in the market, which provide customers
with a more convenient way to manage
their on-the-road fleet expenses, with the
flexibility to define the products and card
services they need. It also helps our retail
suppliers benefit from increased profitability
through increased sales volumes and
a competitive card reimbursement rate.
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192m

drivers through
service stations

2,000+
service stations
worldwide

A growing network
We continue to invest in the quality and growth
of our network. We now sell fuel through over
2,000 retail sites, which are mainly own-branded.
These are in Central and South America, the
Caribbean, Africa and Asia Pacific, with many
sites offering convenience stores under the
Super7 Express brand.
Our retail business is focused on growth
markets, in which our retail sites function as
extensions to our storage facilities – an outlet
for selling fuels. We bring security of supply
and competitive prices to the retail networks
we supply, but are not focused primarily on
directly managing service stations. Instead, we
focus our efforts to develop dealer-operated
networks by training and creating opportunities
for local entrepreneurs.

271

service stations
in Australia

67

service stations refurbished
in Australia in 2014

Above: At our service stations and Super7
outlets we serve the local communities
by having the products our customers
want, at competitive prices.
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STORAG E
From key traders to leading oil companies,
our customers rely on us to deliver the storage
solutions they need. We’re committed to providing
outstanding facilities and services and invest
continually in our storage business to live up
to this commitment.

Wide-ranging services
Around the world, traders, wholesalers, major oil
companies and other customers use our storage
terminals. We provide our customers with a
broad range of services, including high-volume
bulk-building and bulk-breaking, sophisticated
blending and butanisation along with rail, truck,
pipeline and discharging services.
We handle many different products for our
customers at our facilities, including crude oil,
fuel oil, clean refined products, bitumen, LPG
and petrochemicals.
Ongoing investment
We know how important it is for our customers
to have high quality storage facilities and services
that support their business activities and
ambitions, and we are committed to meeting
their requirements now and in the future,
through ongoing investment.
Our strategy is to grow our midstream
activities in line with storage capacity needs for
our downstream, retail and distribution operations.
Storage facilities are an essential element of energy
infrastructure and we are keen to contribute.

84

bulk storage terminals
worldwide

7.0m m3
of storage capacity
worldwide
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Puma Energy in
Paraguay is now getting
to be known as a
multinational company,
with the ambition to be
the leader in the market.
IMPROVING SECURITY OF SUPPLY
IN PARAGUAY

As a landlocked country, Paraguay has
traditionally depended on river barges for
fuel delivery, which in turn has threatened
the security of supply to the capital,
Asunción and the surrounding cities.
The journey is long – it takes 10 to 15 days
to travel from the river mouth of “de la Plata
River” in Argentina to our Paraguayan sites.
What’s more, the changing tides can
frequently hamper journeys. Without
knowing when product was going to be
available it was hard to coordinate the
distribution. Supply was forecasting most of
the order given that demand was fluctuating
according to the market situation and
storage therefore wasn’t working effectively.
In order to improve infrastructure in the
country, we invested in a terminal in San
Antonio, Paraguay, which has a capacity of
over 41,000m3. Only 20km from the capital
city Asunción, it has a loading capacity of
400m3/h and will offer new bunkering, jet
storage and LPG services.
It is strategically located in the Central
Department, which accounts for 30% of the
total fuel consumption in the country, and
provides fuel supply to a great percentage
of our network. We also have two other
terminals strategically located to satisfy
the AGRO business. San Antonio can
store between two and five months of
consumption, allowing a longer lead time
for barges to arrive, thereby reducing the
chances of stock breakdown.
The new terminal has two barges that
discharge simultaneously at a capacity
of 500m3/h, and loading racks’ capacity
of 400m3/h, with a loading rack for one
large barge at dock. The incorporation
of this allows for quality control of the
product and supply chain, with no need
for third-party involvement and the use
of rented storage tanks.
Further investment has been made into
new corporate offices, and Puma Energy
is donating funds and actively participating
in the construction of emergency homes
for disadvantaged Paraguayans.
Paraguay’s new terminal is another example
of our commitment to improving integration
between supply, storage and distribution.
The new terminal will reduce storage
bottlenecks, improve integration between
Paraguay and Argentina and bring
additional security of supply to Paraguay.

Left: Our outstanding storage
facilities in Mackay, Australia.
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US$1.2bn
investment in storage
since 2010

5

new terminals
completed in 2014

14

terminals with over
100,00m3 capacity

Strategic locations
Our blending and storage facilities in Malaysia
and Dubai put us at the heart of major trading
and industrial centres. In the Middle East our
part-owned subsidiary Puma Energy Gulf and
a minority interest in Emoil Petroleum Storage
Company provide blending and storage facilities
in the Jebel Ali Free Zone, the main free trade
zone in the UAE and a strategic location for trade
and industry.
The GRC terminal in Dubai is one of our
largest, with a storage capacity of 412,100m3.
Our midstream position in the Middle East and
Asia enables us to carry on consolidating our
position in the region, with a secure supply for
our downstream operations.
We have grown our midstream presence
further with the addition of the 57,700m3 Mackay
terminal in Australia. This terminal is helping to
boost our infrastructure in strategically important
locations close to the Australian mining industry.
The location also allows us access to the Bowen
Basin coal, copper, lead, zinc and silver mines
in central Queensland. A lot of these mining
companies are already our customers in our
African markets.

Above: A Puma Energy
employee at our storage
facility in Namibia.
Right: Puma Energy’s
Sillamäe terminal in Estonia.
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Investing in marine systems
Our marine facilities around the world include
offshore mooring systems in Ghana, Guatemala,
El Salvador and Belize, along with port oil jetties
in Puerto Rico, Ivory Coast and Dubai (UAE).
We have developed strong in-house competence
in marine infrastructure and operations, with
a wealth of experience in the construction,
maintenance and operation of jetties, berths
and offshore mooring systems.
We are responding to evolving oil and
gas exploration off the coast of East Africa by
investing heavily in our local bunkering operations.
Our facilities in Tanzania support in-port and
offshore bunkering for customers south of
Tanzania and north of Mozambique.
We invest in cutting-edge technology, to
stay ahead of our competitors and deliver better
solutions to our customers. For example, we have
installed dynamic positioning systems on board
some of our vessels, enabling them to stay within
specified position and heading limits so we can
service our customers faster, and directly supply
offshore rigs without any assistance.

Top: Offloading bitumen
to our storage terminal
in Cadiz, Spain.
Above: Our new storage
terminal in Langsat, Malaysia.
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B 2B
The strengths at the heart of our
success across ﬁve continents – notably
our speed of thought, decisiveness and
can-do attitude – make us a great choice
for business-to-business customers
operating in fast-growing locations.

Ensuring reliability no matter what
Our customers include many of the world’s
leading mining companies, and major players
in power generation, construction, transport
and other demanding sectors.
We know that for these customers reliability
is a top priority. If fuel runs dry, revenue is lost.
They trust us to ensure this never happens.
We have earned this trust by building an
exceptionally robust business-to-business offer,
from the ‘copper belt’ in Africa to South-east
Asia and Australia.
We have shown that we can put in place
the logistics and transport systems needed
to guarantee delivery to some of the most
inhospitable industrial locations on earth.
We have demonstrated our long-term
commitment to customers by working with
them to develop products, technologies, support
and delivery services they can trust absolutely.
Not all of our business-to-business customers
operate in such extreme conditions, but they
all benefit from the lessons we have learned
by operating successfully at the frontier.
Investing to meet all our customers’ needs
Around the world, we are investing in order
to widen the range of services we offer to
customers. Having the resource and expertise,
as well as strategically located storage terminals,
modern distribution fleets and access to global
markets ensures we can meet the demands of
our customers. Many of our customers value
being able to deal with a single supplier across
an entire region, rather than with a series of
disparate partners.
We currently have around 23,500
customers and typically enter into mediumterm arrangements with them, usually three
to five-year terms. We work closely with
multinational businesses such as Coca-Cola,
De Beers and CAT, providing them with a fully
integrated management system and 24/7
on-site expert support.
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Congratulations
on your logistics and
alignment with our
STMA requirements.
Glauco Trugillo
Head of Supply and Acquisitions for BIOCOM
PARTNERING WITH ODEBRECHT, ANGOLA

Across our markets we have built a
reputation as a trusted partner among
our B2B customers, because we guarantee
security of supply, competitive pricing,
high safety standards and reliability.
In Angola we have been partnering with the
leading Brazilian diversified conglomerate,
Odebrecht, in order to supply it with the
bitumen that is essential to build roads in
the country. We have also been supplying
fuel for all of Odebrecht’s sites in Angola,
including major road construction and
water dam projects. And we have installed
dedicated fuel tanks at Odebrecht sites,
ensuring continuous product stock at the
client’s sites.
We signed a global agreement in 2011,
including a long-term agreement to supply
all the actual and future projects under an
exclusive supply contract. Our partnership
with Odebrecht is another example of
where we are able to deliver value right
across our customers’ businesses. From the
commercial team, through business support
management to finance – our comprehensive
service is key to our success.

20

currencies dealt
with globally

23,500+
B2B customers

Top left: Pumangol is a direct
seller of fuels to many businesses
in Angola, and has partnered
with Odebrecht in important
local development initiatives
like the Cambambe Dam.
Left: We provide ultra low
sulphur diesel to Marlin gold
mine in Guatemala.
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AVI ATI ON
Aviation is a zero-tolerance business. Commercial airlines,
private operators and the military can leave nothing to chance
in the air or on the ground. Our aviation business is built
around rising to this challenge.

Providing consistently high quality fuel
Our aviation business fully integrates all aspects
of the aviation fuel supply chain – from importation,
handling, storage, bridging/transportation, to
onto-plane operations at Puma Energy-owned
airport fuelling depots using in-house staff.
We fuel a range of aircraft, from recreational
planes to corporate jets, heavy-lift cargo
planes and large commercial aircraft.
We operate at 45 airports across Latin
America, Africa and Asia, providing consistently
high quality products and services to airlines,
aircraft operators and aircraft owners. We sell
approximately 560,000m3 of jet-AI per annum
across our locations, and are looking to increase
this figure significantly.
In Africa, we operate in Namibia, Botswana,
Zambia, Malawi, Benin, Ghana, Kenya, Zimbabwe
and Tanzania, supplying the fuel that airlines
require at 25 airports. In Central America, we
own and operate the fuel facilities at airports
in El Salvador and have joint ventures in Belize,
Nicaragua, Paraguay and Guatemala. In the
Caribbean, we are present in Puerto Rico and
St. Croix in the US Virgin Islands. We also serve
11 airports in PNG.
Building an excellent reputation
We have built an excellent reputation in aviation,
based on our efficiency, strong safety track record
and competitively priced products. All our sites
are regularly and rigorously audited, by both us
and our customers. We apply the Joint Inspection
Group (JIG) standard as our operating manual,
and we are an associate member of JIG. We joined
the IATA fuel group as a strategic partner and
participate in the commercial and technical fuel
working groups.
We can demonstrate traceability from
refinery to airside delivery to make sure that
no fuel properties have changed during the
product journey.
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17

additional airports
served in 2014

45

airports

17

countries

Above and below: We supply high quality fuel, safely, swiftly and
reliably at more than 45 airports across the Americas, Africa and Asia
Pacific.
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BIT UMEN
Around the world, particularly in South-east
Asia and sub-Saharan Africa, investments
in infrastructure are in turn driving
demand for bitumen.

Providing a vital ingredient for economic growth
Populations are increasing and shifting from rural
to urban environments; consequently, many
countries are exploiting their natural resources
to support investments in new infrastructure.
Countries as far apart as Angola and Vietnam
are investing heavily, to extend their towns and
cities and create the roads and railways that
connect these new urban areas. Our bitumen
business provides one of the vital ingredients
for this economic growth – the bitumen products
necessary to build new highways.
Investing at pace
Our bitumen business was forged in Angola over
a very short period. There, following decades
of civil strife, we helped the authorities to rebuild
the country’s road network by building a highlyefficient bitumen business at high speed. In so
doing, we helped to transform the country’s
economic prospects.
We invested in modern storage and processing
facilities at key strategic locations. We shifted
from drum to reusable bulk bitutainers – improving
safety, environmental standards and efficiency
in the process. We created a fleet of heated
bitutainers to deliver products where they were
desperately needed.
In Angola, we helped to build the highways
on which we are now building our new service
stations. Now we are exporting the bitumen
expertise we honed in Angola into other African
countries, including Mozambique and Congo, and
further afield, to Vietnam and Indonesia. We are
building new businesses capable of delivering the
vital ingredients governments in these countries
need to fuel their fast-growing economies too.

Above and right: Rebuilding countries’
road networks, our bitumen business
provides one of the vital ingredients
for economic growth.
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Bitumen is an
increasingly global
product with long-range
arbitrage becoming
more common.
HELPING MALAYSIA GROW

Malaysia is a strategically important market
that required investment in infrastructure.
The key challenge here is to maintain
security of supply of bitumen across the
strategically important Asia Pacific region.
As growth continues across the region and
demand for new infrastructure increases,
so does demand for bitumen.
We constructed a state-of-the-art bitumen
storage and processing terminal with a
capacity of 74,900m3 in Langsat in order to
serve the market. We integrated the terminal
into our global bitumen distribution network,
which includes a dedicated fleet of bitumen
vessels, and terminals across Africa, Asia
Pacific and Central America.
The terminal allows us to widen the supply
options to serve Asia’s fast-growing
markets, and to ensure security of supply
across the region for many years to come.
The new operation is the largest privatelyowned bitumen terminal in South-east Asia
and the Pacific. The storage facilities can
house multiple grades of bitumen in bulk,
with the capability to develop and upgrade
derivative bitumen products using its
blowing and blending facilities.

11,000km
of new roads built
in Angola

5

new markets
in Asia

Fuelling Success 35

BUNKER IN G
Refuelling ocean-going vessels or ﬁxed structures in deep
water is a complex challenge that requires ﬁt-for-purpose
equipment and highly-trained operatives. Safety is paramount,
but for commercial operators, time is also a critical factor.

Excellence offshore
Offshore from Africa, we are delivering safer,
faster and more efficient refuelling services
than ever before – meeting the needs of oil rig
operators, container and tanker fleets, as well
as local fishermen.
We operate a fleet of specially equipped
bunker barges. The vessels have been adapted
to serve the huge deepwater rigs and moored
vessels offshore. They incorporate high-pressure
pumps to deliver fuels at a higher speed, and
utilise dynamic positioning systems to ensure
safe connection to customer facilities or vessels.
These highly-specialised bunker barges
have increased safety to new levels and reduced
refuelling times by up to 50%, thanks to increased
flow rates.
No surprise then, that a growing number
of customers, including energy majors, logistics
companies and local fishing businesses, choose
Puma Energy to meet their offshore refuelling
needs. They trust our service capability and our
products, which include marine gas and the
best-in-class marine lubricant.

500+

vessels reaching our
terminals in 2014
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Top and below: Bunkering operations for vessels and fixed structures in deep water.
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LUBRICA N TS
Our lubricants business is geared up to provide the full range
of products and services for our customers around the world.

A one-stop-shop for lubricants
We sell lubricants through retail, wholesale and
industrial market channels, and indirectly through
selected distributors in key locations. Our lubricants
are designed to meet the full range of customer
requirements. They include on and off-road
automotive oils, heavy-duty industrial oils, marine
oils, hydraulic oils, coolants and greases. And they
range from leading premium brands through to
high quality everyday options. In Southern Africa
and Latin America we offer Castrol’s leading
range of premium lubricants alongside our own
high quality brands.
We work closely with Castrol to deliver
premium products, services and technical support
to our customers. Many of our business customers
value being able to deal with a single partner
across an entire region. We are proud to meet
this demand and are committed to continuing
to develop the strength and growth of our
lubricants business.

3

channels through
which we market our
lubricants business

Above: Puma Energy rally car taking part in the
2014 Tanzania National Rally Championship.
Right: Our lubricants range from leading premium
brand offers through to high quality everyday options.
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WHOLE SA L E
We work hard to ensure our wholesale customers
get the products and services they need to serve their
customers and build the success of their businesses.

Building strong relationships
We supply petroleum products to many different
local distributors around the world, who sell on
to third parties such as independent retailers and
commercial and industrial companies. We provide
a full range of fuel products and blending facilities
to our wholesale customers in order to meet their
specific regional demands and specifications.
We focus on delivering the right product
specifications at the right time and price, and
have built good relationships with customers,
based above all on our strong safety track record
and reliability of supply.
Ensuring high standards in transportation
For our wholesale customers, and indeed for all our
customers, transporting extremely hazardous fuel
is a core part of our business. We are committed
to doing this to a consistently high standard
around the world.
We ensure that our products are transported
safely, not only in the interests of the business,
but, even more so, in the interests of the
communities and environments these vehicles
travel through daily.
We apply very strict standards and processes
when contracting transporters, to ensure we
appoint reputable and reliable service providers
that manage their operations safely and sustainably.
We have made transporters aware of the benefits
of having good practices and policies, not only in
terms of cost, but also reliability and sustainability.
We conduct regular audits and assessments
to enforce high standards and help ensure
we select the right transporters, with sound
maintenance and effective management.
This reduces the number of incidents, such as
spillages and contamination, that have a negative
impact on the environment. It also reduces
accidents, making our communities safer.
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Left and below: Supplying
petroleum products at the right
time and price with high safety
standards in transportation.
Below left: Our new Westerleigh
terminal in the UK.

1,350

trucks loaded every day

Fuelling Success 41

LPG
Governments around the world recognise that liquiﬁed petroleum
gas (LPG) provides a low-carbon, low-pollution alternative,
with a carbon footprint around 20% lower than conventional
heating oil and 50% lower than coal.
Helping you save money and the environment
Increasing numbers of consumers choose LPG
as an efficient and cost-effective solution in place
of kerosene and wood.
The switch to LPG has clear environmental
benefits, as deforestation becomes an
increasingly pressing issue. In some markets,
Puma Energy has become the partner of choice
of national oil companies as they transition
away from kerosene.
We run established storage and supply
LPG businesses in Central America, serving
around 2 million domestic customers living
near Havana, Cuba, where people trust Puma
Energy for quality, and value our service.

Building on our experience, we are also
constructing LPG businesses in Africa. In Benin,
we have around 5,000m3 storage, which allows
us to supply our growing retail network.
In Senegal, currently the continent’s largest
LPG consumer, we also have substantial
storage and distribution capacity.
As governments, businesses and consumers
in emerging markets become more focused on
the need to include lower carbon alternatives in
their energy mix, we believe that rising demand
will help us build and extend our LPG offer.
From storage, through bottling to distribution,
our offer will be based on quality of service and
high safety standards.

Above: Our LPG operations in Paldiski, Estonia.
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RE F IN IN G
We take a selective, focused approach
to reﬁning in order to support our core
business model.
A few key assets
Refining plays a supporting role to our core
business model. We therefore take a selective
approach – owning and operating refining assets
where it makes sense to do so, given the logic
of supply in a specific region.
In Nicaragua, we operate one small refinery
acquired from ExxonMobil. This refinery forms
a critical part of the country’s supply system.
We also have one refinery in PNG.

2

key reﬁning assets –
in PNG and Nicaragua

Above: Our refining business supports our core business model.
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Key statistics

EMPLOYEES

7,000+

LOST-TIME INJURY
FREQUENCY RATE

0.4

ORGANIC CAPEX

US$669m

API650/NFPA30
COMPLIANT

INVESTED IN
COMMUNITIES 2014

DIRECT JOBS
CREATED IN 2014

88%

US$1.5m

700+
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4

OUR SUSTAINABLE
A PP R OACH
We are deeply committed to sustainability.
It is a critical part of our lasting success in
dynamic, often challenging parts of the world.
From ensuring the highest standards of health,
safety and environmental (HSE) practice to
investing in the long-term progress of local
communities, from the great dedication of our
people to their abiding passion for excellence
and improvement – we take pride in our
sustainable approach.
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ENSU R IN G
HIG H H S E
STA N DA R D S
We invest in the best training and the latest technology to
ensure we meet international standards and match accepted
best-practice in every aspect of our operations.

Living up to the highest standards
We operate in remote, inhospitable
locations, often with limited backup,
so it is essential we set the highest
possible safety and environmental
standards – using international bestpractice as our benchmark.
We know that setting high
standards helps to build trust with
local communities and protects our
own assets – so we set clear policies
and make them a non-negotiable
priority for every one of our employees.
But policies are only effective if people
understand and implement them,
so we carry out regular performance
audits and invest in training that
encourages individuals to work
safely and responsibly.

Raising awareness
Road safety is a top priority for
us, particularly in Africa, so we
run a number of safety awareness
programmes aimed at the drivers
who deliver our products, and insist
transport contractors match our
safety standards if they want to
do business with us.
Reducing energy and water use
As an energy business, we realise
just how valuable and limited natural
resources are, so we focus on reducing
our own energy and water use.
We are also helping customers in
energy-intensive industries such as
mining to reduce their energy use too.

15,000

school children participated
in the Puma Energy
Road Safety Campaign

zero

major environmental spills
or incidents in 2014
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PARTNERING WITH
STAKEHOLDERS IN LUANDA,
ANGOLA

We work with communities and
governments in order to bring
about positive, lasting change in
the countries where we operate.
As we have continued to work
on the fishing ports and new
82,000m3 terminal construction
in Luanda, Angola, we have
worked closely with authorities
to identify areas where we can
implement positive change.
This was about undertaking
community engagement to
improve the lives of people
who live in the area near
our terminal construction in
Angola. We are committed to
improving the lives of the people
who live in the communities
near where we operate.
When we undertake any
construction we begin a period
of intensive communication
with the local community.
The challenge is to make
sure that any sustainability
investment we make has
real tangible benefits to
the community.
By working in tandem
with communities and local
authorities we identified areas
where we could create the most
positive impact. One of these
areas was health. We developed
and delivered a campaign that
would target and improve the
health of people in the local area,
and embarked on an awareness
raising campaign to encourage
people to sign up for health
checks and vaccinations.
Our Be Healthy campaign
in the area resulted in 1,500
local people receiving tetanus
vaccinations and over 1,000
people receiving medical
check-ups. By coordinating
with different stakeholder
groups we have been able
to transform communities for
the better. Over 58 tonnes of
rubbish were removed from the
local area, as part of our cleanup
effort in the community.

Top: Improving safety standards.
Middle: Schoolchildren in Windhoek,
Namibia learning about road safety.
Bottom: San Antonio terminal on the
Paraná River in Paraguay.
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Above: Manufacturing hand-made sports balls in Ghana.
Below: Puma Energy employees giving aid to a local community.
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INVE STIN G
IN L O CA L
C O MM U N ITIE S
We fund community-based projects that help local people
make sustainable improvements in their living standards,
through the Puma Energy Foundation.

US$4.8m
total amount donated
since 2012

3 years

average length of Puma Energy
Foundation programmes

20

programmes
supported in 2014

1,500

vaccinations given
out in Angola

Investing in lasting positive change
We believe that our social and
environmental investments can
create shared value. To this end,
the Puma Energy Foundation focuses
on investing in and supporting lasting
positive change. An independent
autonomous entity, the Foundation’s
aim is to support programmes run
by charities, often working closely
with governmental institutions, in
the regions where we do business.
The focus is on helping to create local
capacity building and positive change.
The Foundation supports longlasting projects within health and safety,
educational and vocational training
and the environment. Partnerships
with grantee organisations are normally
for a minimum of three years.
Helping children in poor communities
In 2014, the Puma Energy Foundation
supported 20 programmes with
17 partners across 22 countries.
One of the key projects was Caras
de las Americas, a vocational training
programme for children in Puerto
Rico. The programme is an after-school
training scheme for children aged
between five and 12 in a very poor
community in Puerto Rico. It provides
mentoring and support to children
in the area.
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C ELEB R ATIN G
T HE SP IR IT OF
OUR P EOP L E
Around the world, day-in and day-out, Puma Energy people
are sharing their experience, expertise and collective energy.
Working together with our trusted partners they are
fuelling growth. We are 7,000 lives in a day.

Puma Energy spirit
Who are these Puma Energy people?
In truth, they defy easy categorisation
and each brings something unique
to our business. What they have
in common is their passion for our
industry, their can-do attitude and
a pioneering spirit that shines through
in everything they do.
Our people are critical to our
long-term success, so we invest in
making sure they understand our
culture, and prosper as part of it.
We have a decentralised approach
which places responsibilities locally.

4,300

people receiving
training

US$2.4m+
invested in training
and development in 2014
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Our Puma Energy values
Our values sum up the behaviours
and decision-making factors that
make us unique.
We are pioneering
Puma Energy people are
entrepreneurial. Always innovating,
they’re prepared to try fresh
approaches in order to respond
to customer needs and market
opportunities in a flexible way.
We are passionate
Puma Energy people are dynamic
and enthusiastic. We care about
customers and are committed to
best-practice standards.
We deliver performance
Puma Energy people are committed
to ensuring the increased prosperity
of stakeholder communities.

5

C OM E A N D
TALK TO US
We are Puma Energy.
We welcome your feedback and
look forward to talking to you.
enquiries@pumaenergy.com
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