FUELLING THE

WORLD

CORPORATE BROCHURE
How we fuel the world and make a real difference
to the lives of our customers, our communities
and the people who work for us
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HOW WE MAKE
A DIFFERENCE
Puma Energy is not just a dynamic, fast-growing global
energy company. We are a new breed of energy company,
determined to make a real difference in today’s world.
We are continually evolving and adapting to our
surroundings and to exciting new opportunities.
Our business is not just about delivering products to
parts of the world where they are most needed, it is
about changing the way people do business and
improving life in the communities we serve.
So what makes us different and how do we
change people’s lives for the better?
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We keep the lights on
Supplying 101 power generation companies with
1.1 million m3 of fuel in 2015, Puma Energy keeps
hospitals running, factories producing and powers
up millions of homes and businesses in towns and
cities around the world.

Puma Energy enters
into the Colombian
market in March 2015.
Bogotá,Colombia.
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Left: State-of-the-art vessel
delivering bitumen to Cadiz,
Spain. Right: Bitumen terminal
in Cadiz, Spain.

We keep things on an even keel
Through our well-established international
network, we manage the massive deliveries from
super refineries needed to ensure the efficient delivery
of fuel into local markets – bringing reliable fuel
supplies to many countries for the first time.

The Puma Energy rally car taking
part in 2014 Tanzania National
Rally Championship in October,
in Arusha the lands of Maasai
and mountains, Tanzania.

We fuel better performance
Whether you’re competing in a long-distance
road race or popping out to the shops, you need
the best possible performance from your fuel
and vehicle. Puma Energy’s range of lubricants
give drivers the edge, enhancing performance
and saving them money.
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We connect the world
Providing approximately 1.0 million m3 of fuel
to airlines at 49 airports throughout the world,
Puma Energy keeps people and countries connected
– fuelling air travel for business and pleasure for
hundreds of millions of travellers each year.

Left: We provide fuel
to 49 airports worldwide.
Right: Refuelling of aeroplane
at Yangon International
Airport, Myanmar.
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We keep drivers on the road
Day in, day out, we keep drivers and their vehicles
going by supplying 18.9 million m3 of fuel, along with
a range of convenience items – helping people get where
they need to be safely and efficiently, and fully refreshed.

Both: Retail site in
Dar es Salaam, Tanzania..

Left: Schoolchildren
in Malawi, Africa.
Right: Terminal operators at
Mozambique terminal, Africa.

We fuel futures
From after-school schemes for local children in
Puerto Rico to specialist training for our people
around the world, Puma Energy fuels hopes
and dreams by helping colleagues and their
communities to reach their full potential.
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Key statistics

7,700+
Employees

47

Countries

US$12.7bn
Revenue

Terminals

18.372m m3

7.7m m3

2,300+

21,500+

Throughput volumes in 2015

240m

Drivers through service
stations in 2015
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Storage capacity

1,285

Trucks loaded
every day

Retail sites

49

Airports
served

98

B2B clients

93%

Of API compliant
capacity

2
FUELLING
THE WORLD
Our globally integrated storage and supply network is
unique in our industry. This is our midstream business
and is all about connecting local supply with international
oil markets. It enables us to fuel our customers worldwide
through our downstream businesses by guaranteeing
security of supply and ensuring we can deliver high quality
fuels safely, swiftly, reliably and at a competitive price.
Whether it is keeping the lights on at a major football
stadium, supplying fuel and refreshments through our
expanding retail network, or investing in large-scale
infrastructure projects, we contribute both to the
day to day life and the social and economic
growth of the countries we operate in.
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Our business model
We connect customers to high quality
products through our supply, storage
and distribution operations.
Road and
rail transport

Integrated and inclusive
We have an integrated and inclusive
business model that has served us,
our people and our customers well,
as Puma Energy has grown rapidly,
expanding into new markets, product
areas and regions throughout the world.
The real key to our success is the way
we bring things together. We operate
a downstream business, where we
distribute and sell our products through
our retail, wholesale and business-tobusiness relationships; and this is
connected seamlessly to our midstream
operations, through which we manage
vast quantities of oil products, store
them safely and transport them to
wherever they are needed in the world.

SUPPLY

Marine
terminals

Our experienced team optimises
supply across products,
geographies and sources.
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STORE

We have 98 storage terminals in
our network, with a total storage
capacity of 7.7 million m3.

How we create value through
our business model
We employ all of our resources, both human and
financial, to leverage our infrastructure and expertise
to meet market demand. This is how we derive our
revenue, cash flow and create value for our customers,
communities and society.

B2B

Aviation

Wholesale

1. We invest wisely
and decisively

2. We operate in
strategic locations

As a privately-owned oil
business, Puma Energy
can move quickly to
invest in infrastructure and
acquisitions in high-growth
markets while maintaining
a healthy balance sheet.

Puma Energy is a
highly diversified
company that focuses
on fast-growing markets,
where projected demand
for oil is high, backed by
a global network that
ensures we maximise
our opportunities.

3. We operate
efficiently

4. We employ
talented people

We put better systems
in place, with superior
infrastructure, technologies
and processes from delivery
logistics to point-of-sale
equipment.

Our diversity, the
nationalities, cultures
and experience we have
across our team, is a great
strength for Puma Energy.
We train our people well,
value their contribution
and trust them to excel.

5. We are responsive
and flexible

6. We have a
unique asset base

Our structure ensures
we are in touch with our
customers’ needs, and our
growing global network
means that we are always
where they need us to be.

Puma Energy’s global
integrated asset base
ensures the seamless
supply of a wide range of
products to our customers
around the world and
supports our aim to
become the world’s leading
integrated midstream and
downstream, retail and
distribution oil company.

Bunkering

DISTRIBUTE

Customers

Bitumen

Retail

Lubricants

LPG

We have built a completely global integrated
midstream and downstream oil company
to serve our customers around the world.

We have built
our reputation on
high standards of
customer service,
delivering high
quality fuels
swiftly, reliably
and at a fair price.
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Where we operate
Puma Energy has a growing global presence
thanks to a network of regional aﬃliates across
ﬁve continents, supported by an integrated
global supply chain, ensuring we are always
where our customers need us to be.
NORTH
AMERICA
EUROPE

MIDDLE EAST

NORTH
ATLANTIC
OCEAN

AFRICA
SOUTH
AMERICA
SOUTH
PACIFIC OCEAN
SOUTH
ATLANTIC OCEAN

At a glance
Area

INDIAN
OCEAN

Terminal capacity

Retail sites Employees

Europe

2,561,800

–

677

Americas

1,613,800

1,242

1,218

Bulk storage hub

1,174,100

662

4,125

Local storage

Middle East &
Asia Pacific

2,329,900

458

1,693

Group

7,679,600

2,362

7,713

Africa

Puma Energy storage supply route
Countries where currently present
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PUMA BUSINESSES

Europe

RUSSIA

Africa

Airports

Storage m3

Service
stations

–

236,100

77

Estonia

–

894,600

–

Norway

–

95,100

–

21 Benin

1

74,900

–

3

Russia

–

107,500

–

22 Botswana

4

3,400

33

4

Spain

–

51,200

–

23 Congo-Brazzaville

–

–

38

5

Switzerland

–

–

–

6

UK

–

1,413,400

–

24 Democratic Republic
of Congo

1

12,500

–

–

25 Ghana

1

62,700

27

26 Ivory Coast

–

176,600

1

27 Kenya

–

–

–

– 2,561,800
Airports

Storage m3

Service
stations

7

Belize

1

26,300

14

8

Chile

–

300

–

9

Colombia

–

–

78

–

–

–

10 Cuba

El Salvador

1

320,000

92

12 Guatemala

1

327,800

209

11

13 Honduras

–

135,000

193

14 Mexico

–

12,600

–

15 Nicaragua

1

252,500

45

16 Panama

–

–

51

17 Paraguay

1

70,500

202

18 Peru

–

–

6

19 Puerto Rico and

AUSTRALIA

Service
stations

1

Americas

NORTH
PACIFIC OCEAN

Storage m3

2

Total

ASIA

Airports

US Virgin Islands

3

468,800

352

Total

8

1,613,800

1,242

20 Angola

28 Lesotho

–

1,200

22

29 Malawi

2

10,500

58

30 Mozambique

–

276,500

13

31 Namibia

3

131,400

56

32 Nigeria

–

17,400

–

33 Senegal

1

55,900

9

34 South Africa

–

7,600

123

35 Swaziland

–

600

14

36 Tanzania

8

94,800

39

37 Zambia

4

12,000

58

38 Zimbabwe

4

–

94

29

1,174,100

662

Total

Airports

Storage m3

Service
stations

39 Australia

–

283,500

408

40 Indonesia

–

23,100

–

41 Malaysia

–

813,900

–
–

Middle East and Asia Pacific

42 Myanmar

1

90,000

43 New Zealand

–

–

–

44 Papua New Guinea

11

481,100

50

45 Singapore

–

–

–

46 United Arab Emirates

–

630,100

–

–

47 Vietnam

Total
Global Total

8,200

–

12 2,329,900

458

49 7,679,600

2,362

Note: Data as of 31 December 2015

PUMA SUPPLY
ROUTES

MAIN LOCAL
STORAGE ASSETS

GLOBAL
STORAGE HUBS
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Our role in the oil life cycle
We fuel customers worldwide and they benefit
from well managed risk, security of supply,
seamless delivery and competitive prices.
We achieve all this and considerable operating
eﬃciencies through our integrated midstream
and downstream activities.

Midstream
Puma Energy’s infrastructure and
storage facilities on five continents
support international trade flows and
enhance liquidity for both regional and
national wholesale operators around
the world. These midstream operations
enable our downstream activities to fuel
businesses, keep people connected and
provide stability in 47 countries.
Storage
Our purpose-built terminals give
customers access to high-quality
storage anywhere in the world.
1

2 Transportation
Our transportation networks encompass
road, rail and sea, operating 24/7/365
to ensure prompt and efficient fuel
deliveries globally.
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3 Marine systems
We have developed a high level
of competence and expertise in
marine infrastructure and operations,
as receiving and delivering oil products
through marine facilities is a key part
of our business worldwide.

Refining
In almost all instances we act as buyers
from refineries, but we do operate two
niche refineries that are critical to local
supply systems, one in Nicaragua and
the other in Papua New Guinea.
4

* Refining is not part of the Puma Energy
core business model. We own and operate
refining assets where it makes sense to do so.

Downstream
We fuel the global downstream
market, providing a wide range of
oil products in 47 countries through
our growing retail, wholesale and
B2B operations. The strength of our
integrated midstream infrastructure
ensures we have secure access to the
products our customers need to fuel
their activities and stay connected,
wherever they are in the world.
5 Retail
We are a leading global retailer, with
more than 2,300 retail sites worldwide.
We have national networks in many
countries in African, and Central
and South America.

Wholesale
We supply our petroleum products
to independent distributors around the
world, who in turn sell them on to local
retailers and customers.
6

7 B2B
Our ability to match the needs of a
highly geographically diverse range
of customers, some of whom operate
in remote, demanding and potentially
dangerous environments, gives us a
competitive edge.
8 Aviation
We provide consistently high-quality
products and services to airlines,
aircraft operators and aircraft owners
across the world, particularly in Latin
America, Africa and Asia Pacific.
9 Bunkering
The term ‘bunker’ for ship oil originated
in the days of steam ships when coal
was kept in bunkers. Our modern fleet
of bunker vessels fuels ships globally
is also specially adapted to service
offshore rigs.
10 Bitumen
Our advanced fleet of bitu-containers
forms a crucial part of our flexible and
reliable distribution network, enabling
us to load or unload bitumen at
almost any major port in the world.
11 LPG bottling
We also provide high-quality LPG to
an expanding global base of customers
at a competitive price and on time.
12 Lubricants
We supply a full range of proven
lubricants designed for a variety
of general and specific applications
in more than 30 countries around
the world.
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Our investment approach
By identifying key markets with the right demographic
trends and opportunities for infrastructure investment,
we are able to build robust and proﬁtable operations.

2

1

1 Expanding into new markets
	We focus on key growth metrics,
such as an increasing population,
a growing middle class or rising
consumer demand for technology
and new cars, to identify markets
where there is likely to be a
significant rise in demand for fuel.

2 Integrating local market supply with international markets
EXPECTED GDP GROWTH PER YEAR
2015 – 2020 (Annual Averages)
Latin America
Africa

Source: IMF, 2015

6.4%
1.9%

GROSS PROFIT (US$ M)
2011
2012
2013

4.7%

Asia Pacific
Europe
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1.8%

	Puma Energy invests in local infrastructure
and integrates this with international
markets, connecting countries without
refining capacities to world refining hubs.

2014
2015

631
991
1,158
1,429
1,496

4

3

3 Developing and upgrading assets in markets requiring infrastructure
	Puma Energy invests in assets by
building new or refurbishing existing
facilities in markets where infrastructure
is needed to drive efficiency and offer
greater choice for customers.

	Puma Energy aims to build at least a
30% share in every market it operates
in and seeks to be recognised as a
leader in that market.

PROPERTY AND EQUIPMENT (US$ M)
2011
2012
2013
2014
2015

4 Leading local market shares

1,369
1,798
2,226
2,887

LEADING LOCAL
MARKET SHARE

30%

Target market share of
Puma Energy companies

3,283

Fuelling The World
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Our operations

Retail

Storage

B2B

Aviation

Bitumen

Bunkering

Lubricants

Wholesale

LPG

Refining*
* Refining is not part of the Puma Energy core
business model. We own and operate refining
assets where it makes sense to do so.
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3
OUR GLOBAL
EXPERTISE
Our ambition to fuel the world is built on a passion for our
industry, a can-do attitude and our entrepreneurial spirit.
Bringing that all together is our expertise, from managing the
storage and distribution channels we operate globally, to our
local operations, dealing with businesses in very different sectors,
with very different needs and in very different parts of the world.
From retail to wholesale, and from storage to aviation, we deliver
added value for our customers, brightening their lives and
helping them to go further. We know the trust and long-term
relationships we build mean they will choose our products
day after day, year after year.

Fuelling The World
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Retail
Our retail network is expanding fast – we now have
more than 2,300 retail sites across 47 countries,
fuelling millions of customers’ journeys.

Location, location, location
Building the best possible retail network
means getting everything right.
Understanding local differences is
a crucial part of the retail mix. Our retail
sites are always well stocked with the
products local people need and we recruit
local people who know their markets
well. They provide important insights into
local preferences and a vital link to their
communities. Naturally, we invest in their
talents through training on safety and
every aspect of customer service.
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Great environment, great service
Of course, the real key to retail success
is providing great service. This means
more than just offering value for money
and the right choice of products.
Our ‘great service’ guarantee begins
with creating a safe environment for
our customers and staff, 24 hours a day.
Our retail sites are always well lit,
with more halogen canopy lights than
any of our competitors, and we use
state-of-the-art security cameras.
We invest in the very best facilities
at our retail sites and our secure
underground storage tanks benefit from
the latest technology. Our forecourts
are well-signposted, we ensure that
the carwash always works and that the
washroom facilities are kept spotlessly
clean. We can only achieve this by having
great people, dedicated to providing the
highest standards of customer service.

2,300+

Retail sites globally

400+

Retail sites added in 2015

Top: Retail site in Panama.
Left and above: Retail site
in Dar es Salaam, Tanzania..
Fuelling The World
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Keeping South
Africa moving
We are fuelling happier journeys
across one of the largest countries
in the world.
South Africa is the 25th largest country in the
world by area and our retail network is playing
an increasing role in connecting people and
keeping them on the move. We significantly
increased our retail and distribution presence in
the country in 2015 when Puma Energy took
control of Brent Oil’s South African assets, as
well as national lubricant and fuel distributor,
Drakensberg Oil.
This brought 60 retail sites, five fuel depots,
a distribution fleet and several long-term fuel
supply contacts into the business. The process
of rebranding and refitting the newly-acquired
sites is due for completion during 2016 and
involves us transforming the retail sites with
new branding, new lighting, closed circuit
TV cameras and a thorough overhaul of
site safety standards.
We currently employ 140 people in the country
and Puma Energy South Africa has 123 retail
sites and nine depots with a total storage
capacity of 7,600m3. We continue to invest
in the market to grow our retail network and
our storage capacity to meet what we believe
is significant potential for further growth in
South Africa in response to growing customer
demand for high quality fuels and service.

Both: Service station in
Dar es Salaam, Tanzania.
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We continue to invest in
the South African market
to grow our retail network
and our storage capacity

Improving the retail experience
We continue to invest in the quality and
growth of our retail network, with recent
significant acquisitions in South Africa
and Colombia. Most of our 2,300 retail
sites are Puma Energy-branded and
are spread across Central and South
America, the Caribbean, Africa, Asia
Pacific and Europe, with many offering
convenience stores under the Super7
Express brand.
Even where our primary focus in
a market is not on directly managing
retail sites, we develop dealer-operated
networks, offering training and creating
opportunities for local entrepreneurs.
We have brought together an excellent
team of retail professionals to support
all of our retail outlets worldwide, and
they help us improve the Puma Energy
retail experience each year. We also run
market-leading promotional programmes
in many countries, adding further value
for our people and customers.

Above: Puma Energy’s retail
site, Wynnum, Australia.
Left: Service station in
Dar es Salaam, Tanzania.

58

Retail sites rebranded in
South Africa in 2015

123

Total number of retail
sites in South Africa
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Storage
Since 2010 we have invested more than US$1.7 billion in our
storage facilities, sited in strategic locations around the world.
This allows us to maintain consistent supply to our customers
– from key traders in fuel products to leading oil companies
– and deliver the storage solutions they need.

Expertise and technology
Our storage terminals are a vital resource
to traders, wholesalers and major oil
companies around the world. We handle
many different products for these key
customers at our facilities, including
crude oil, fuel oil, clean refined products,
bitumen, LPG and petrochemicals.
The expertise and technology we
have developed at our facilities allows
us to provide a broad range of services,
including: the high-volume bulk-building
and bulk-breaking required by traders
when they split or combine products
for resale; sophisticated blending and
‘butanisation’ of oil products; as well as
rail, truck, pipeline and discharging services.

7.7m m3
Left: Storage terminal
in Townsville, Australia.

Storage capacity

Key distribution hubs
We operate terminals at strategic locations
across five continents, varying by capacity,
capability and range of products stored,
geared to local, regional or global demand.
Some of the largest facilities act as key
distribution hubs, such as the GRC
(Gulf Refining Company) terminal in
Dubai – one of our largest, with a current
storage capacity of 412,100m3.
This highly advanced terminal is
equipped to handle LPG, Naphtha,
Gasoline, middle distillates (Jet Fuel and
Gasoil) and other products, with blending
facilities on-site and two shipping
berths, capable of receiving the largest
ocean-going tankers. It is an important
hub for the shipment and distribution of
petroleum products to the Middle East,
East Africa and the Indian subcontinent.
With our Langsat Terminal in Malaysia
now fully online for fuel oil blending, this
gives us a very strong position across
the whole of the Asia-Pacific and Middle
East region.

Increasing our storage capacity
Storage terminals are an essential part
of any country’s energy infrastructure
and we contribute to this on a global
scale. We continue to invest in high
quality storage facilities and services
both to support current requirements
and to anticipate our customers’
future needs.
In Australia we upgraded both the
Mackay and Townsville import terminals,
greatly improving our infrastructure
in strategically important locations
close to the Australian mining industry.
We have also constructed a modern
jetty and storage terminal at Thailawa
in Myanmar to support our growing
business in the country.
We have opened new Fuel
and Bitumen Terminals at Matola
in Mozambique, while in the UK we
recently acquired a former refinery
in Milford Haven, which has been
converted to become a massive new
storage facility, capable of holding up
to 1.4 million m3 of fuel.
Fuelling The World
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Bottom: Storage
terminal in Westerleigh.
Below: Storage
terminal in Pueto Rico.
Right: Storage terminal
in Townsville, Australia.

Mozambique’s strategic
location key to regional
supply, Africa
Our investments in Matola support
local business and Mozambique’s
economic development.
A year of heavy construction work,
world-class expertise and more than
25,000 tonnes of steel saw the opening
of our new Bitumen and Fuel Terminals in
Mozambique. Both terminals are in Matola,
one of Mozambique’s busiest ports and
home to its biggest industrial area, just
20km west of the capital, Maputo.
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The new terminals are
an example of how to
build more, better and
quicker, with precision
and success.

90,000m3

Jetty and storage terminals
constructed in Myanmar

US$1.7bn

Invested in storage since 2010

Offshore mooring
We have a wealth of experience in the
construction, maintenance and operation
of jetties, berths and offshore mooring
systems, including offshore mooring
systems in Ghana, Guatemala, El Salvador
and Belize, along with port oil jetties in
Puerto Rico, Ivory Coast and Dubai (UAE).
In 2015, we extended our Luanda Bay
terminal in Angola, and opened one of the
world’s largest Conventional Buoy Mooring
Systems. This has brought employment
to the area and established the port as a
key site in securing the supply of energy
for large parts of Africa.
Fuelling The World
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B2B
Having the right resource and expertise, as well as
strategically located storage terminals, modern
distribution fleets and access to global markets,
makes us the right choice for even the most
demanding business-to-business customers.

Fuelling business
Our business customers range from
world-famous multinationals to local
businesses, little known out of their
own countries. They include many of
the world’s leading mining companies,
and major businesses in key sectors
such as transport, power generation,
industrial, manufacturing, agricultural
and construction. Between them, they
keep the lights on, build the houses,
grow the food, run the trains and make
everything from cars to cardboard and
televisions to textiles.
Earning trust
These companies all play a vital role in
the economies they work in – creating
wealth, providing employment, building
infrastructure and supplying important
products and services. For them, reliability
is a top priority. If their fuel runs dry, they
lose money. They trust us to ensure this
never happens and we have to meet our
customers’ fuel needs no matter what.
Earning that trust is crucial, even if it
means putting in place robust logistics
and transport systems to guarantee
delivery to some of the most inhospitable
industrial locations on earth.
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Strong relationships
We currently have around 21,500 B2B
customers, typically working with three
to five-year contracts. We have strong
relationships with multinational businesses
such as Coca-Cola, De Beers, C1AT and
Castel Beer, offering them a fully managed
service and 24/7 on-site expert support
when required.
We demonstrate our long-term
commitment to customers by working
with them to develop products,
technologies, support and delivery
services they can trust absolutely.
We provide them with a broad
portfolio of fuels. High-quality diesel
is in great demand with mining
companies, while power generating
companies, such as the Power and
Water Corporation in Australia, want
heavy fuel oil. Construction companies
rely on our bitumen for road building
and roof felting, while our lubricants
business complements and enhances
our fuels business.

Powering remote
communities in
Australia’s Northern
Territory, Australia
Our fuel keeps the schools open,
even during emergencies caused
by extreme weather.
Puma Energy and Directhaul, our 100%
owned carrier, help to keep the lights on
across Australia’s vast Northern Territory
by supplying fuel to Power and Water
Corporation. Our knowledge and experience,
combined with our equipment and personnel
spread throughout the Territory means that
we can provide unrivalled customer service,
especially during challenging conditions,
such as the wet season between November
and April, when travel can be restricted to
some areas.
Power and Water Corporation is responsible
for electricity transmission and distribution
and provides water and sewerage services
across the Northern Territory, a total landmass
larger than the whole nation of South Africa.
We hold the business contract to supply
diesel to all their sites, which is used for power
generation for remote communities, as well as
for the majority of the largest cattle stations.

Above: Our
employees
engaging with
our B2B clients.
Left: Panama canal,
South America.

21,500+
B2B customers

Working with Power and Water Corporation
we have provided security of supply and have
also responded successfully to emergency
situations, including aiding in the removal of
contaminated fuel from the Bathurst Island
community tanks by barge; and providing
mini tanker deliveries six days per week at
night to small generators located at nine
Darwin schools for up to three months.
Fuelling The World
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Aviation
From commercial airlines and heavy-lift cargo planes to corporate
jets and recreational planes, our aviation business connects the
world by fuelling flights for business and pleasure.

Efficiency and safety
When it comes to aviation, we make
it easy for our customers by handling
everything – from importation, handling,
storage, bridging and transportation, to
onto-plane operations at Puma Energyowned airport fuelling depots using our
own people. We have built an excellent
reputation in the sector, based on our
efficiency, strong safety track record,
high quality fuel and competitively
priced products.
Our sites are regularly audited, both
by us and our customers. We can also
demonstrate traceability from refinery to
airside delivery, to make sure no properties
of the fuel have changed. We apply the
Joint Inspection Group (JIG) standard as
our operating manual, and we joined the
IATA fuel group as a strategic partner,
participating in their commercial and
technical fuel working groups.
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Expanding our aviation business
We operate at 49 airports across Latin
America, Africa and Asia, providing
products and services to airlines, aircraft
operators and aircraft owners. We work
with a growing number of major
international airlines, including American
Airlines, British Airways, Delta Airways,
KLM, Emirates, Singapore Airlines,
Qantas and Malaysian Airlines, as well as
many domestic airlines around the world.
We sell approximately 1.0 million m3
of jet-AI per annum across our locations,
which include: Namibia, Botswana, Zambia,
Malawi, Benin, Ghana, Zimbabwe, DRC,
Senegal and Tanzania in Africa; El Salvador,
Belize, Nicaragua, Paraguay and Guatemala
in Central America; Puerto Rico and the
US Virgin Islands in the Caribbean; and
Papua New Guinea in Asia.
We recently won the tender to
partner with Myanma Petroleum
Products Enterprise and distribute jet
fuel to Myanmar’s Yangon International
Airport, and acquired BP’s local aviation
business in Puerto Rico, enhancing
our position as the country’s largest
fuel retailer.

Left: Puma Energy
delivering fuel to
Luis Muñoz Marín
International
Airport in San
Juan, Puerto Rico.

4

Additional airports
served in 2015
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Airports

18

countries

Strengthening our
connections in the
Americas, Puerto Rico
We keep some of the world’s
leading airlines flying with
secure fuel supplies.
Puerto Rico is the regional hub for Puma
Energy’s Americas business, and home
to a network of 350 retail sites and 230
employees. The acquisition of BP’s local
aviation business in mid-2015 allowed us
to strengthen and diversify locally, provide
a more secure supply of fuel for Puerto
Rico’s aviation needs, and improve our
overall business offering to customers
across the Caribbean and the Americas.

Our BP
acquisition in
Puerto Rico
widens our
aviation fuel
supply options
across both the
Caribbean and
the Americas.

With the closure of several refineries in recent
years, the Caribbean is heavily reliant on fuel
imports. We believe the strengthening of
our aviation business in Puerto Rico means
we are well placed to fill that gap, further
improve supplies to the region and meet
growing customer demand.
Following the completion of the deal, Puma
Energy now operates the site at Luis Muñoz
Marín International Airport in San Juan,
which serves more than eight million
passengers a year. This adds to our existing
and long-established supply partnerships
with commercial and general aviation
customers around the world, including
some of the world’s leading airlines.
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Bitumen
Through our global bitumen terminals, we offer a range
of products meeting international specifications of
penetration, viscosity and performance grades, enabling
us to provide customers with the exact grade of bitumen
they require for their projects.

Assisting governments
We are helping to deliver safer,
smoother journeys in many countries
around the world by assisting governments
and highway agencies in sourcing and
supplying the bitumen they need for
major construction works. We do this
using our state-of-the-art fleet of bespoke
insulated bitumen carriers and import the
bitumen through our specialist terminals,
including the largest private bitumen
terminal in Europe (in Cadiz, Spain)
and the largest bitumen terminal in
South East Asia (in Langsat, Malaysia).
In countries as diverse as Angola
and Vietnam, towns and cities are being
extended to cope with population growth,
creating demand for new roads and
railways to connect them. In Angola,
we helped to build the highways on
which we are now building our new retail
sites. Now we are using the same bitumen
expertise in other African countries, such
as Mozambique and Congo.
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Rapid expansion
We built our bitumen business in
Angola over a very short period.
Following decades of civil strife, we
helped the authorities to rebuild the
country’s road network by launching
a highly-efficient bitumen business
at speed, helping to transform the
country’s economic prospects.
In Vietnam, we have been fuelling
economic growth by supplying bitumen
for two ambitious road resurfacing
plans. We have now established our first
bitumen business in the country, ready
to better meet the growing demand.
We acquired BP’s bitumen business in
Australia, too, and have invested in new
infrastructure and bitumen terminals in
Mozambique, Myanmar and Australia.
We are also rapidly expanding our
bitumen business in the UK. Having only
started trading there very recently, we
are already the importer of just under
25% of all the UK’s bitumen.

Left: Bitumen storage
facility in Matola,
Mozambique, Africa.
Below: One of our
state-of-the-art
bitumen containers..

Getting Vietnam
back on the road
Our bitumen has made busy
Expressways safer and smoother
for millions of travellers.
Puma Energy bitumen has had a positive
effect on life in Vietnam, as we have helped
the government resurface the two biggest
expressways in the north of the country.
The new asphalt road surfaces offer many
benefits, including reduction in noise pollution,
durability, and improved safety and comfort.
The Hanoi – Lao Cai Expressway and the
Hanoi – Haiphong Expressway, have created
an important infrastructure link for the key
northern economic region and the growing
seaport in Haiphong.

US$20m
Investment in two new
bitumen terminals
in Vietnam

21,000m3

Now the Haiphong Economic Zone Authority
(HEZA) in Vietnam has invited Puma Energy
Vietnam to develop an asphalt plant at the
Dinh Vu Industrial Park in Haiphong. The port
in Haiphong is already the leading seaport in
northern Vietnam and HEZA has ambitious
plans to develop it further and enable the port
to handle bigger ships.
Representing a total investment of US$12 million,
the new terminal has a capacity of 21,000m3
and is able to handle bitumen, emulsion and
polymer. We are also building two more bitumen
terminals in Vietnam, with an additional total
investment of around US$20 million.

Bitumen terminal
capacity at Dinh Vu

The resurfaced
expressways will play
an important role in the
economic development
of northern Vietnam.
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Left and below:
New buoy offshore
mooring system in
Luanda Bay, Angola.

Bunkering
We help to preserve lives and keep commercial operators on
track to meet their deadlines through our bunkering operations –
refuelling ocean-going vessels or fixed structures in deep water.

Modern fleet
We supply a broad range of fuels and
lubricants to shipping and rig operators.
A growing number of customers, from
major energy businesses and logistics
companies to local fishing businesses,
choose Puma Energy to meet their
offshore refuelling needs. They trust
our service capability and our products.
The term ‘bunker’ for ship oil
originated in the days of steam ships,
when coal was kept in bunkers. Today,
our modern fleet of bunker barges fuels
container ships, tankers and fishing
vessels, often at short notice. We can
offer our customers – including Eni,
Total and Bourbon – everything they
require from a bunker supplier, including
high specification products such as
Castrol Marine lubricants.

Reduced refuelling times
To minimise layovers and to maximise
sailing time, we maintain fully stocked
barges close to shipping lanes, and their
powerful pumps reduce refuelling times
by up to 50%. These highly-specialised
and advanced bunker barges have also
increased safety to new levels. Some
of our barges have also been specially
adapted to service huge deep-water
rigs and moored vessels offshore.
Their high-pressure pumps deliver
fuels at a faster speed, and make use of
dynamic positioning systems to maintain
a safe connection to our customers’
facilities or vessels without any assistance.
We are also supporting oil and
gas exploration off the coast of East
Africa by investing heavily in our local
bunkering operations. Our facilities in
Tanzania support in-port and offshore
bunkering for customers operating south
of Tanzania and north of Mozambique.
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Lubricants
Our lubricants fuel performance, helping
customers to make the most of their vehicles’
engines, ensuring they run more efficiently.

Meeting customer needs
We are passionate about our lubricants
business and have a strong presence
in more than 30 countries globally.
Our high quality heavy duty lubricant
products for the agricultural, construction,
mining, earthmoving, industrial and
transportation sectors of the market, as
well as our range of automotive lubricants,
all exceed industry specifications and
have the latest key OEM approvals.
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We offer our business-to-business
customers an integrated value proposition
that sets us apart from the competition,
supported by our world-class problem
solving expertise and a guaranteed on
time delivery promise. They trust Puma
Lubricants to set a new standard – the
correct lubricants, where and when they
need them, keeping their businesses
operating and profitable.

30+

Countries in which
we have a presence

Left: Our lubricants help
improve customer performance.
Below: Our partnership with
Castrol ensures we deliver
premium products.
Bottom: Our products
at a storage centre.
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Right and below:
Inland terminal
in Westerleigh,
United Kingdom.

44 Puma Energy Corporate Brochure 2016

Wholesale
We fuel the success of our wholesale customers’ businesses
by maintaining reliable and safe supplies and building
strong relationships, based on mutual trust.

Trusted wholesale partners
We supply petroleum products to many
local distributors around the world, who
then sell them on to third parties, such
as independent retailers and commercial
and industrial companies. We provide
a full range of fuel products to these
wholesale customers and help them meet
their specific local demands.
We build strong relationships with
wholesalers by delivering the right product
to them, at the right time and price, backed
up by our strong safety track record and
reliability of supply. Trust on both sides is
important, as our wholesale customers
rely on us to deliver, but we entrust them
with our products and, through their own
business, to represent Puma Energy’s
best practice and high standards.
Safety first in transportation
Of course, the transportation of fuel
and other extremely hazardous liquids
is a core part of our business, and is
part of the service for our wholesale
customers. Some of our vehicles travel
vast distances and may cross very
dangerous terrain, through rural villages,
using poor roads and infrastructure. In
Australia, our long-haul road train drivers
can cover distances that last for days, so
sleep bunks, GPS tracking and satellite

phones are vital to ensure their health
and safety.
Ensuring that our products are
transported safely protects our business
interests, as well as the communities and
environments through which our vehicles
travel. We are very proud of our long-term
safety record and Puma Energy conducts
regular audits and assessments. This
reduces the number of incidents, such
as spillages and contamination, that have
a negative impact on the environment.
It also reduces accidents, making our
communities safer.

Left: We supply
petroleum products to
many local distributors.
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5,000m3

LPG storage facility in Benin

4,800m3

LPG

LPG storage facility
in Senegal

Building our liquefied petroleum gas (LPG) business
should have a positive effect on the environment,
as it has a carbon footprint around 20% lower than
conventional heating oil and 50% lower than coal.

All: Puma Energy LPG,
Bayamon Terminal
Puerto Rico.

Saving money and the environment
We specialise in the storage, bottling
and distribution of LPG and we have
LPG distribution operations in Latin
America, the Caribbean and Africa.
From storage, through bottling to
distribution, our priorities are to offer
value for money, quality of service and
promote high safety standards. LPG
provides a low-carbon, low-pollution
alternative and increasing numbers
of consumers choose it as an efficient
and cost-effective solution in place
of kerosene and wood.
Around two million domestic
customers living in the Havana area,
Cuba, use our LPG for cooking and
heating their homes. In Benin, West
Africa, we have LPG storage facilities
with a capacity of around 5,000m3,
enabling us to supply our growing retail
network in the country. We also have
a significant storage and distribution
capacity in Senegal, which is currently
Africa’s largest consumer of LPG.
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Extending our LPG offer
The switch to LPG has clear environmental
benefits, as deforestation becomes an
increasingly pressing issue in many
countries. With governments, businesses
and consumers in emerging markets
becoming more focused on the need
to include lower carbon alternatives in
their energy mix, we believe that rising
demand will help us build and extend
our LPG offer. In some markets, Puma
Energy has already become the partner
of choice of national oil companies as
they transition away from kerosene.

Refining
The global oil refining landscape is
undergoing a major transformation,
with refinery operations increasingly
consolidating into regional ‘mega’ hubs.
New ‘super’ refineries
Refining is not part of our core business
model. In fact, smaller refineries across
the developed world have been closing
in recent years, often being converted
into terminals and storage facilities for
refined products, as we did with the
former refinery we acquired in the UK.
These refineries have been replaced
in the oil life cycle by far fewer ‘super’
refineries, which benefit from economies
of scale; have the flexibility to handle up
to 50 types of crude oil; and have the
capacity to meet the growing demand
for a wider range of refined products.
Selective assets only
Puma Energy does not operate any
‘super’ refineries and we choose to own
and operate refining assets selectively,
only where it makes sense to do so,
given the specific logic of supply in a
particular country or region. Currently,
we own two such assets and both could
be described as ‘pocket’ refineries.
In Nicaragua, we operate a small
refinery that forms a critical part of the
country’s supply system. We also have
a small refinery in Papua New Guinea
that serves the local market.
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Key statistics
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7,700+

0.22

US$813m

Employees

Lost-time injury
frequency rate

Organic capex

93%

US$1.7bn

250+

API650/NFPA30
compliant

Invested in fuel storage
infrastructure since 2010

Increase in headcount

4
HOW WE GROW
SUSTAINABLY
Our ambition is to fuel the world by expanding global
access to safe, reliable and affordable fuel. That’s how
our business will continue to grow sustainably –
sharing value, meeting challenges and providing
exciting growth opportunities for our people.
We will succeed in the long term by having a positive
effect on the communities we supply, by protecting
the environment at every stage, and by enabling
economic development wherever we do business,
from remote villages to entire countries.
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Health, safety and
the environment
When we invest in health, safety and the environment
(HSE), we are investing in the future of our business.
This is because, as well as protecting people and the
planet, it has a significant impact on our efficiency,
people retention and reputation.

Site safety and security
Our high standards of safety are applied
throughout our sites – both on land
and offshore. Some of our retail sites are
situated in high-crime neighbourhoods
and we invest in safety training for all
our retail staff, as well as sharing the
standard of responsible behaviours we
expect from our security staff.
Our overall rate of safety incidents
across the business has remained stable
over the last couple of years and there
has been no direct employee loss of life
for five years.
Improving our environment
Operating in some of the world’s remote
and environmentally sensitive regions,
we have always taken our responsibility
to the environment extremely seriously.
From working with local communities
to restore inherited contaminated land;
to maintaining an exemplary track records
on spills – we often go beyond what local
law requires us to do.

When we make acquisitions, we
often inherit heavy industrial or even
retail sites from other companies that
are in a poor environmental state.
We apply the same consistent standards
globally when it comes to cleaning
up pollution and hazardous chemicals,
and restoring biodiversity.
Reducing energy and water use
As an energy business, we understand
the value of limited natural resources
are, so are always looking for ways to
reducing our energy and water use, or
cut carbon and costs with technological
innovation. To help with this, we have
rolled out efficient LED lighting across
our network of fuel stations. We also
advise customers in energy-intensive
industries such as mining on how they
can make similar changes.

46%

ISO 14001 certified terminals
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Improving road
safety in Africa
Left: Fire safety training.
Both below: Training our
employees to our high
standards of safety.

We are setting new standards for
safe and responsible trucking
across Africa.
We deal with around 35 contracted transporters
across Africa, with an average of 600 vehicles
operating monthly – quite a logistical exercise
when safety is paramount.
However, our Road Transport Manual and
the Philosophy of Safe, Responsible Trucking
in Africa has seen a dramatic reduction in
accidents and incidents, and most importantly,
deaths on the road. In fact, our approach
to road safety has become an example to
other businesses in Africa keen to emulate
our success and improve safety in their own
transportation networks.

Our road safety campaigns
Road safety continues to be a focus across
the Group. We help our road transporters
invest in safer vehicles and engage drivers
– both internal and contracted – with training
support, from our eight memorable and easy
to follow golden rules, to one-to-one sessions.
We have also extended our campaign to our
communities, promoting pedestrian road
safety awareness and school events.

We have seen a dramatic
reduction in accidents
and incidents, and most
importantly, deaths on
the road.
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US$1.25m
Awarded to 19 projects
in 23 countries

2 years

Average length of Puma
Energy Foundation project
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Communities and
economic development
Our community strategy is defined by a threefold approach:
effective engagement, meaningful investment and supporting
good causes by giving time and resources.

Investing for the long term
Puma Energy has come a long way in
a short time, but we are here to invest
for the long term, creating jobs and
improving infrastructure wherever we
operate. Building effective relationships
is particularly critical where we run
large-scale industrial sites, and we
always listen and respond to those
affected by what we do. By investing
in our communities, we stimulate
dynamic local economies. We know
this can only be good for our business.
Our focus is on empowering local
people, encouraging social mobility
and breaking the generational cycle
of poverty that traps so many people
in some of the regions we work in.
This means investing in education and
training, and health and safety, for the
people who work for us and others.
Above: Building
relationships in
local communities.
Left: Health and road
safety campaign,
Botswana, Africa.

Going beyond profit
For Puma Energy, the value we create
goes well beyond the profits we generate.
Every investment we make, every job
we create and every dollar we pay in
taxes or give to community projects
is another contribution towards the
countries we work in.
Through our investment in
infrastructure – roads, ports, storage,
terminals, local community sites – we
connect customers to our global supply
chain and give them access to a wide
range of products, fuelling hospitals,
schools, transport and, above all,
economic development.
Across the Group in 2015, we
employed an additional 250 people,
opened more than 200 new retail
outlets, acted as an important tax
collector for the local governments,
and we invested US$1.25 million in
our communities through the Puma
Energy Foundation.
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Celebrating the
spirit of our people
Wherever we operate, we find the right
people, integrate them into our culture and
develop their capabilities and ensure they feel
trusted, recognised and part of the family.

Culture and values
Our people drive our long-term success,
so we invest in them, making sure that they
understand our culture and values, and
prosper as part of it. Our business is built
on our passion for our industry, our can-do
attitude and our entrepreneurial spirit:
We are pioneering —
leading the way and making a difference.
We are passionate —
dynamic and enthusiastic, caring
about our customers.
We deliver performance —
doing things the right way and
adding value.
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An inspiring workplace
Around the world, day-in and day-out,
Puma Energy people share their
experience, expertise and collective
energy. Working together with our trusted
partners they are fuelling growth. That
is why creating an inclusive workforce
starts in the community, involving local
people, and continues through our talent
and development programmes, as
people progress in our organisation.
In 2015, we employed people from
83 nationalities. This diverse group share
a ‘common language’ of 10 competencies
and behaviours that ensure each person’s
goals and development plans are
consistent in every country. We provide
training for all of our people through
our Global Framework for Learning

and Development and ‘Puma Campus’,
our one-stop virtual university, as well
as through personal more-focused
development plans for those identified
as having exceptional potential.

7,700+
Employees

83

Nationalities

Developing tomorrow’s leaders
We help our people see the bigger picture and understand
commerce on a global scale.
We understand the importance of leadership,
and our partnership with HEC, the leading
business school in Europe, is helping our
managers develop their skills. Based in Paris,
HEC is dedicated to training the global leaders
of tomorrow. The school prides itself on
working very closely with corporate clients
and students to understand their needs and
tailor specific programmes to suit them.

the changing world of commerce on a global
scale and analyse what it takes to be a leader
and strategic thinker in the world today.
The courses on offer are conducted in a
hands-on style with practical case studies,
and they provide our people with the
opportunity to learn cutting-edge theories
and to develop the tools necessary for focusing
on sustainability and the growth of the business.

Courses at HEC
provide an opportunity
to step back and look
at today’s changing
business world.

It can sometimes be hard to see the bigger
picture when you are focused on delivering
the hugely important short-term goals of our
business and customers. HEC provides our
people with the opportunity to learn about
Fuelling The World
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Fuelling conversations
How could we help you in the future?
We welcome your feedback and
look forward to talking to you.
enquiries@pumaenergy.com
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