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About us

Puma Energy
in numbers
Our fuel brings opportunities to business and retail
customers, contractors and their supply chains,
communities and employees across 47 countries.

SUPPLY

STORE

DISTRIBUTE

21,500

business customers
supplied with 19 million m3
of fuel

98

bulk storage
terminals

2,300+

1,285+
trucks loaded
every day

7.7m m3

storage capacity,
the equivalent of 3,080
Olympic swimming pools

7,700+

49

US$1.7bn

240m

airports served

invested in fuel storage
infrastructure since 2010

retail sites

employees

retail customers

We are Puma Energy. We are a leading fuel,
lubricants and oil products distribution and
retail company. Our ambition is to fuel the world
through integrated operations that connect local
supply with international oil markets. We deliver
high-quality fuels around the world safely, swiftly,
reliably and at competitive prices.
Doing this means investing in infrastructure
that can transform isolated communities into
connected regional economies. Our role is to ensure
this investment makes a long-term, sustainable
difference. To this end, we have to maintain:
a reliable supply of fuel, to keep the lights on
wherever we operate; safe and secure storage,
even where insecurity prevails; and effective
distribution, however remote the location.
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We fuel opportunity…
In 2015, our fuel supply, storage and distribution helped
grow 21,500 businesses. It provided jobs for 7,700+ people
and opportunities for a further 25,000 through our retail
sites and business partner networks.
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Welcome from our Chairman

Growing business,
growing opportunity
Despite market challenges during the year, I am pleased
to report that we performed well, whilst continuing to fuel
growth and prosperity in 47 countries. Creating value for
all stakeholders in this way is thanks to our business model
that is marking us out from our competitors.

Creating wider value
As soon as we enter a region, we initiate a plan
to inject value into the regional economy and
local communities.
This approach is demonstrated throughout
this year’s Sustainability Review. For example,
our feature on Puerto Rico (page 11) shows how,
over five years, we have invested in infrastructure,
built up human and physical resources, grown
our market share and supported the wider
community. Page 25 explains how this applies
to a more mature market like the UK, where we
are bringing job security to a deprived region.
And in Angola, the Luanda Bay terminal is
further opening the continent to trade during
a challenging economic year for Africa
(see page 34).
Building partnerships
Working with others continues to fuel our own
leadership position and helps us to share the
value that we create more widely. In 2015, we
became the first foreign company to be granted
permission to develop oil storage facilities in
Myanmar, thanks to our partnership with the
Myanmar Petroleum Products Enterprise. In
Puerto Rico, we started supplying the Luis Muñoz
Marín International Airport site in San Juan, adding
to our long-established supply partnerships with
commercial aviation customers around the world.
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Working with others continues to
fuel our own leadership position
and helps us to share the value
that we create more widely.
Tried, tested, trusted
Our approach to sustainable development has
always been commercially-driven – any investment
must result in a triple-win: for business, for society
and for the environment. It is also becoming a key
differentiator in how we supply, store and distribute
fuels reliably and cost effectively. I am confident
that by continuing to do as we do now – enhancing
access to safe, reliable fuel in every market –
we can be equally confident of consistent
financial returns.

Graham Sharp
Chairman, Puma Energy

Adding value in 2015

2015 HIGHLIGHTS

78

DEVELOPING AND UPGRADING ASSETS
IN MARKETS REQUIRING INFRASTRUCTURE
US$3.3m

2015

US$2.9m

2014

349

US$2.2m

2013
2012

new retail sites in Colombia

US$1.8m

retail sites, three airports and five storage
terminals established in Puerto Rico

FATALITIES AT PUMA ENERGY FACILITIES
2015 0
Maintained for 4 years

US$1.25m

LOCAL HIRING
99%

2015

awarded by the Puma Energy Foundation
to 19 projects in 23 countries

Local employment

100+

COMMUNITY INVESTMENT VIA
THE PUMA ENERGY FOUNDATION
2015

US$1.25m
US$1.5m

2014

US$ 1.75m*

2013
2012

jobs protected in Milford Haven, UK
following acquisition of Murco’s refinery

US$ 1.4m*

* Puma Energy Funds managed by the Trafigura Foundation prior to the
establishment of the Puma Energy Foundation.
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new airport terminals in Zimbabwe

Review of the year
This year we delivered on our goal of rolling out Rivo SafeGuard to
our most remote operations, notably in Africa. We also embedded
our sustainability controls into Asia Pacific expansions in Myanmar
and Papua New Guinea, and in new acquisitions in South Africa,
the UK, Colombia, Peru, Australia and Puerto Rico. We are the first
company to be granted permission to develop oil storage facilities
in Myanmar – thanks to our partnership with the Myanmar Petroleum
Products Enterprise.
I am proud of the zero fatality safety record that our facilities hold,
and of continuing reduction in incidents and injuries. However, I am
cognisant of the fact that road safety remains a particularly critical risk,
with many Puma Energy people out on the road. Sadly, there were
three traffic deaths associated with travel to work this year. This is
why road safety remains a strategic focus for our core business and
that of the Puma Energy Foundation.

Going forward

Road safety remains a strategic
focus for our core business and
that of the Puma Energy
Foundation.

Now that our systems are
firmly in place, we can turn
our attention to wider value
creation – for all our stakeholders,
through the contribution we
make to economic development,
health, safety and environment,
our people and our communities.
This review shows how we are
starting to do this and we will
keep challenging ourselves.

Duncan Armstrong
Global Head of Project Development
and Sustainability, Puma Energy
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Business overview

What we do
Our fuel supply, storage and distribution helps to
grow businesses and provides direct jobs for local
people and enterprise opportunities for many more.
A reliable supply of fuel,
keeping the lights on wherever
we are in the world

Safe and secure
storage, even where
insecurity prevails

Road and Rail
transport

SUPPLY

STORE

Marine
terminals
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The value we create and
share through supply

The value we create and
share through storage

Our fuel oil, gasoline, diesel, LPG, aviation
fuel, bitumen and lubricants connect
communities, countries and industries
to global trade networks. We put in place
better infrastructure, better systems,
better technologies and better processes
– everything from delivery logistics to
point of sale equipment.

Traders, wholesalers, oil majors and other
customers rely on our storage terminals.
Our facilities support trade flows and enhance
liquidity for local and regional businesses.
Since 2010 we’ve invested more than
US$1.7 billion in storage, building to the
highest safety and quality standards.

Puma Energy Sustainability Review 2015

What we do
Supply
Store
Distribute

Our strategic priorities
1

Identifying growth markets

2

Investing in infrastructure

3

Building human capacity

4

Scaling up fuel distribution

5 	Investing for the long term
 lease refer to Creating Wider Value on
P
page 10 for more details.

Effective distribution,
however remote
the location

B2B

Aviation

Wholesale

Bunkering

DISTRIBUTE

Customers

Retail

Bitumen

Lubricants

We have built
our reputation
on high standards
of customer
service, delivering
high-quality fuels
swiftly, reliably
and at a fair price.

LPG

The value we create and
share through distribution
We supply petroleum products to independent
distributors, who sell on to retailers and
customers. Our fuel is sold through more
than 2,300 retail sites, predominantly through
a franchise model.

This value chain empowers individual
entrepreneurs, increasing their own
spending power. In this way, our supply
networks can enable social mobility,
fuelling large and small businesses,
hospitals, schools and homes.

To find out more about our distribution channels go online www.pumaenergy.com/en/what-we-do
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Overview

Adding value globally
We bring secure, safe and affordable fuels, lubricants
and other oil products to around 240 million customers
every day. In doing so, we play our part in catalysing
socio-economic development around the world.

2
3

1

NORTH
AMERICA
EUROPE

6
5
4

14
12

10

7
13

11

19

15

MIDDLE EAST

NORTH
ATLANTIC
OCEAN

16
46
9

33

AFRICA

21

SOUTH
AMERICA

18

32
26

25

27

23

SOUTH
PACIFIC OCEAN

24
17

36
20

8

29

SOUTH
ATLANTIC OCEAN

37

30

38
31

INDIAN
OCEAN

22

35
28
34

Europe

Americas

Africa

UK

Puerto Rico

Angola
Our fishing port terminal in
Luanda Bay was commissioned,
including biggest CBM system
in the world, making it a key
trade hub.

Acquired the Murco Petroleum
Acquired BP’s aviation business,
business at Milford Haven
diversifying our capabilities and
facility and three inland terminals,
enhancing our position as the
as well as Murco’s wholesale
country’s largest fuel retailer
and distribution business
(see page 11).
(see page 25).
PUMA BUSINESSES

Peru
Other European sites(47 countries)
Acquired fuel distributor Ferush,

Ghana

Enhanced terminals in Spain
and Estonia.

increasing our Americas footprint
to 11 markets.

Connected our terminal to
supply jet fuel to the new
Accra airport – reducing costs
and enhancing efficiency.

GDP (US$trn)
16.2 (22%)*
GDP growth
2.0%
Infrastructure
investment (US$m)
17

GDP (US$trn)
GDP growth
Infrastructure
investment (US$m)

GDP (US$trn)
GDP growth
Infrastructure
investment (US$m)

5.1 (7%)
-0.1%
116

See the global trends affecting these regions on page 14.
* Percentage of global GDP
Source: IMF World Economic Outlook Database, April 2016 and IMF Data mapper
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Middle East
and Asia Pacific
Vietnam
Supplied bitumen for the
new expressway, connecting
the northern economic region
with the growing seaport in
Hai Phong. (see page 24).

Myanmar
Launched our Aviation business
with Myanmar Petroleum
Products Enterprise.

1.5 (2%)
3.4%
473

GDP (US$trn)
15.6 (21%)
GDP growth
6.6%
Infrastructure
investment (US$m)
207

Europe

Airports

Storage m3

Retail sites

1

Estonia

–

894,600

–

2

Norway

–

95,100

–

3

Russia

–

107,500

–

4

Spain

–

51,200

–

5

Switzerland

–

–

–

6

UK

–

1,413,400

–

Total

–

2,561,800

–

Americas

Airports

26,300

8

Chile

–

300

–

9

Colombia

–

–

78

–

–

–

El Salvador

1

320,000

92

12 Guatemala

1

327,800

209

13 Honduras

–

135,000

14 Mexico

–

12,600

15 Nicaragua

1

252,500

–

–

51

17 Paraguay

1

70,500

202

18 Peru

–

–

6

41
44

45
40

39

AUSTRALIA

43

PUMA SUPPLY
ROUTES

MAIN LOCAL
STORAGE ASSETS

GLOBAL
STORAGE HUBS

45

3

468,800

352

8

1,613,800

1,242

Airports

Storage m3

Retail sites

20 Angola

–

236,100

77

21 Benin

1

74,900

–

22 Botswana

4

3,400

33

23 Congo-Brazzaville

–

–

38

24 Democratic Republic
of Congo

1

12,500

–

25 Ghana

1

62,700

27

26 Ivory Coast

–

176,600

1

27 Kenya

–

–

–

Africa

47

193
–

16 Panama

Total

42

14

1

19 Puerto Rico and
US Virgin Islands

ASIA

Retail sites

Belize

11

NORTH
PACIFIC OCEAN

Storage m

7

10 Cuba

RUSSIA

3

28 Lesotho

–

1,200

22

29 Malawi

2

10,500

58

30 Mozambique

–

276,500

13

31 Namibia

3

131,400

56

32 Nigeria

–

17,400

–

33 Senegal

1

55,900

9

34 South Africa

–

7,600

123

35 Swaziland

–

600

14

36 Tanzania

8

94,800

39

37 Zambia

4

12,000

58

38 Zimbabwe

4

–

94

29

1,174,100

662

Total
Middle East and Asia Pacific

Airports

3

Storage m

Retail sites

39 Australia

–

283,500

408

40 Indonesia

–

23,100

–

41 Malaysia

–

813,900

–

42 Myanmar

1

90,000

–

43 New Zealand

–

–

–

44 Papua New Guinea

11

481,100

50

45 Singapore

–

–

–

46 United Arab Emirates

–

630,100

–

47 Vietnam

–

8,200

–

Puma Energy storage supply route

Total

12

2,329,900

458

Countries where currently present

Global Total

49

7,679,600

2,362

Bulk storage hub
Local storage

Note: Data as of 31 December 2015
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Our impact

Creating
wider value
We have grown rapidly and believe we can
continue to do so by building high-quality
businesses that support sustainable growth
in our markets. How we do it:
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1

Identifying growth markets

2

Investing in infrastructure

3

Building human capacity

4
5

Scaling up fuel distribution

Working with our stakeholders, we identify key markets
– those with the right demographic trends and opportunities
for infrastructure investment, and where we are able to build
robust and proﬁtable operations. We focus on key growth
metrics, such as an increasing population, a growing middle
class or rising consumer demand for technology and new
cars, to identify markets where there is likely to be a
significant rise in demand for fuel.

In partnership with governments and communities, we work
to improve storage facilities, ports and roads. Upgrading and
building safe and secure storage assets ensures a reliable,
high-quality supply of fuel to the local public services and
businesses that we serve.

Our operations provide jobs and training to over 7,700
people from 83 nationalities. The maintenance, operations
and construction of our facilities create further employment
opportunities for subcontractors and suppliers, while our fuel
retailing and business partner networks employ a further
25,000 people.

We transport fuel to our customers via land and sea.
We establish retail sites, investing in individual entrepreneurs
and giving customers high-quality, efficient fuel. This can
enable social mobility and long-term consumer-led growth.

Investing for the long term
Our aim in investing for the long term is to create lasting
change This means building local capacity, particularly in
terms of the safety and environment of our neighbourhoods;
upskilling communities with a focus on young people, and
improving lives directly via the Puma Energy Foundation.

Value creation in action

Puerto Rico
Following the closure of several refineries in recent years, the
Caribbean is now heavily reliant on fuel imports. We are committed
to ensuring these imports are safely and efficiently stored and
distributed through our continued investment in Puerto Rico.

1. Identifying
growth markets

2. Investing in
infrastructure

We entered Puerto Rico in 2008,
and since then we have progressively
expanded our operations and
presence with the acquisition of
Caribbean Petroleum Corporation
(CAPECO), Chevron Puerto Rico and
most recently, BP’s aviation business.
All of these acquisitions positioned
Puma Energy as a strategic storage
hub for the Americas region,
ensuring greater import security
of fuel while stimulating wider
economic development.

We reconstructed, remediated and
refurbished the Bayamon Terminal,
the private jetty in the San Juan Bay
and surrounding areas badly
damaged by an explosion in 2009
under previous ownership. The
environmental remediation project
provided employment to more than
800 people directly and indirectly
during a period of economic
recession for Puerto Rico. Three years
after the explosion, the Bayamon
Terminal was up and running again,
with a capacity of 323,000m3.
This storage, added to our other two
Guaynabo Terminals, has brought
the storage capacity in Puerto Rico
up to 517,800m3 and consolidated
the regional supply link between the
Americas, Africa and Europe.

2008

entered the Puerto Rico
wholesale market

2011

established a strategic
storage hub at Bayamon

517,800m3
storage capacity

4m

passengers served by
the Luis Muñoz Marín
International Airport

In 2015, we began supply to the
Luis Muñoz Marín International
Airport in San Juan, through the
acquisition of the BP Aviation
Business. Besides providing a
secure supply of fuel for local
aviation needs, it will allow us
to further improve our supply
networks across the whole
Caribbean region. With this
acquisition we are strengthening
and diversifying our capabilities
and enhancing our position as
the country’s largest fuel retailer.
Since 2011, we have invested over
US$400 million in our operations
in Puerto Rico. The terminals alone
will ensure greater import security
of fuel and stimulate wider
economic development.

In deciding to establish
the regional hub in Puerto
Rico, we’re showing a
long-term commitment
to the island.
Victor Dominguez
General Manager,
Puma Energy, Puerto Rico

Fuelling Opportunities
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Value creation in action
Puerto Rico continued

3. Building
human capacity

4. Scaling up fuel
distribution

5. Leaving a
lasting legacy

Since we started in Puerto Rico we
have created over 200 direct jobs
and around 3,000 indirect jobs for
retailers, retail site staff and terminal
contractors. We have maintained zero
fatalities of Puma Energy employees
in Puerto Rico, an achievement that is
testament to our Be Puma Safe
culture that we extend to employees
and contractors.

Puerto Rico remains our largest
Americas market by sales and
volumes and we have a prominent
profile there. The purchase of BP’s
local aviation business in mid-2015
underlined our continuing
commitment to the country. We have
become the country’s largest fuel
retailer, with a network of over 340
Puma Energy retail sites, all of which
align to our world-class safety and
environmental standards. Our
competitive advantage comes from
the Puma Energy business model,
which allows our retailers to
constantly innovate. We believe in
multi-site retailers, supporting them
with all the necessary tools to develop
and grow their businesses.
Since November 2014, we have
broken up the monopoly in the LPG
Industry, bringing down prices from
over US$3 a gallon to under US$2.
This will have a profound direct
impact on the everyday lives of
Puerto Ricans.

Establishing relationships of trust
with the nearby communities has
been a key enabler of our success.
In 2011, we had to do a lot of
ground work to reassure people
that we were here to invest for the
long term and we had to
demonstrate that Puma Energy
was a good corporate citizen.
We did this through a ‘town hall’
approach where we consult openly
with our neighbours and are very
transparent about our operations.

+200

direct jobs created

3,000

indirect jobs created

+200

retail entrepreneurs
invested in our network,
of over 340 retail sites

33%

reduction in price of LPG
for consumers
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Puma Energy gave us
peace of mind because
their entry improved the
state of all the gas stations,
which were in an
appalling condition.
Carlos Crespo
Puma Energy Retailer, Puerto Rico

The wider value we
created for Puerto Rico
Our presence has dramatically
improved the infrastructure for
people in Puerto Rico, enabling
economic development through
fuel supply, storage and
distribution.

+340
retail sites

US$400m+

invested in Puerto Rico at a time
where most companies are leaving
due to the economic recession

100%

of Puerto Rico’s demands
for energy imports met

Showing we care
3

5

The Puma Energy Foundation
in Guaynabo, Puerto Rico

Partnering for positive impact
The Puma Energy Foundation continues to
fund an after-school club with a difference.
The ‘Estudia’ programme is located in
Guaynabo’s Vietnam area and staffed with
volunteers. In this neighbourhood, almost
half of children drop out of school before
the age of 18, living on social security funds,
becoming unemployed or joining gangs.

Support for local youth
1

1 	Puerto Rico and

US Virgin Islands

+200

direct jobs and around 3,000
indirect jobs since we entered

Zero

direct fatalities in six years

The Estudia programme is run by local NGO
Caras de las Américas and provides tutoring,
extracurricular activities and emotional and
psychological support to five to 12 year olds.
This improves young people’s capacity to
graduate from high school and obtain jobs.
The initiative relies on 30 volunteers coming
mostly from other parts of Guaynabo,
encouraging positive interaction between
the marginalised (and often discriminated
against) community and the rest of the city.
 or more stories from the Puma Energy
F
Foundation, see page 48.

Going forward
In 2016, we will be re-launching
our lubricants business in the
country. We will also be making
it possible for fuel consumers to
acquire 20lbs LPG cylinders at
retail sites. We are now expanding
our reach into additional
islands within the Caribbean
as we continue to explore new
business opportunities.
Fuelling Opportunities
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9%

primary energy demand
worldwide is likely to grow
by around 9% to 2020

X2

Africa’s population is
projected to double by 2050

Global trends – local contribution

The bigger picture

20

global ‘super’ refineries

2015 was a year of continued economic and
societal change, both within our operating
environment and more broadly.
Demand, supply and demographic change
In 2015, commodity price weaknesses and political
uncertainty were a setback to many Latin
American economies. Some countries, however,
are reaping the rewards of their structural reforms.
For Africa, the realisation of the continent’s
economic potential has recently been held back
by the sharp fall in the price of many commodities.
However, thanks to structural changes, mediumterm growth prospects remain constructive.
In Asia, China’s structural adjustment, coupled
with commodity price weakness and an excessive
dependence on credit, had spill-over effects on
economic growth in the region.
Meanwhile, in contrast to other regions, for
Europe it is increasingly stringent fuel regulations
that are largely responsible for driving demand
– for lighter, higher-quality, products with reduced
sulphur content.
Our outlook
By 2025, it is thought that the global population
will reach eight billion, with the over-65s the
fastest-growing group. But there will be sharp
regional variations: Africa’s population is projected
to double by 2050, while Europe’s is expected to
shrink. Furthermore, primary energy demand
worldwide is likely to grow by around 9% to 2020.
Against this backdrop of growing populations,
higher spending power and unpredictable oil
prices, the most material changes to our operating
environment that we foresee continuing are
as follows:
1. The super-refinery is here to stay
The global oil refining landscape is changing
fundamentally. The network is undergoing a
period of structural transformation, with refinery
operations increasingly consolidating into regional
‘mega’ hubs. The world’s 20 largest (often
newly-built) ‘super’ refineries are located in
Asia (nine), the US (five), the Middle East (four),
Latin America (one) and Europe (one). Smaller
refineries across the developed world – which
historically had refined crude locally – are
closing, notably in Australia, Canada, France
and the UK.
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2. Higher expectations of fuel quality
While in situ fuel supply and storage may be on
the decline in Europe and North America, a new
market is emerging for lighter, higher-quality and
more efficient fuel products. This is being driven
by increasingly stringent fuel regulations and also
a consumer preference for lower-carbon, cleaner
vehicles. For industrial clients, the sulphur content
in maritime fuel is increasingly being limited by
the International Maritime Organization.
In contrast to other regions, it is increasingly
stringent fuel regulations that are largely
responsible for driving demand for lighter,
higher-quality, products with reduced
sulphur content.
 or a detailed look at the oil industry see ‘The Changing
F
Face of The Oil Industry White Paper’, part of a series of
independent reports by Llewellyn Consulting commissioned
by Puma Energy: http://www.pumaenergy.com/
media/196785/Puma-Energy-White-Paper-Oil-Industry.pdf

New buoy offshore
mooring system in
Luanda Bay, Angola.

Our contribution
Our transportation and storage role is increasingly
becoming the mainstay of the global oil market.
In line with the wave of small refinery closures,
we have worked hard to ensure access to an
expansive global supply network, and we have
built up a well-positioned and efficient distribution
network. Both elements enable us to deliver
high-quality fuel safely, quickly, reliably, and
at a fair price.

Africa
Our business continues growing across
Africa as we build our reputation as a
strategic partner with B2B customers
and national oil companies. We are now
known for our secure fuel reliability. In 2015,
we made important investments in our
midstream infrastructure to support this,
notably in Angola and Mozambique.
Our expansion of cleaner, safer LPG fuels
is also testament to our commitment to
fuel quality.

Central and South America
In 2015, we acquired BP’s aviation business
in Puerto Rico, strengthening and diversifying
our capabilities and enhancing our position
as the country’s largest fuel retailer.
We also acquired 78 new retail sites in
Colombia and acquired fuel distributor
Ferush in Peru, enabling us to enter the
highly competitive Peruvian market and
increasing our Americas footprint to
11 markets. Finally, we expanded retail
sites in El Salvador, ending the year
with 92 retail sites.

Middle East and Asia Pacific
Our midstream business in Asia Paciﬁc
continued to grow in 2015, mainly due to
a major programme of investment. We now
have assets in seven countries across the
region, with new assets in Australia, Indonesia,
Myanmar and in Vietnam this year.
Australia’s bitumen market is increasingly
reliant on imports after the shutdown of
several refineries. Our global supply and
distribution network and fleet of vessels
ensure supply security and enable us to
source high-quality and competitively
priced products for our customers.

Europe and North America
Despite the closures of super-refineries
in Europe, our northern European facilities
continued to act as a critical strategic point
between Europe and Russia, with Estonia
acting as our regional hub. Following the
closure of Murco’s refinery in Milford Haven,
UK, we have revived the storage and
distribution business, protecting 100 jobs
(see page 25). We also enhanced terminals
in Spain and Estonia.

Fuelling Opportunities
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Global trends – local
contribution continued

Innovative solutions
Pioneering new ideas is already
becoming a key differentiator for
our business. It has always been our
ethos to push the boundaries and
try new methods to ensure the very
highest standards of quality, safety
and efficiency for our customers.
Innovating to tackle global change
From improving fuel quality – supplying
cleaner and more efficient fuels; to
emission-saving product transportation
– moving bitumen by barge instead of
truck; our straightforward business
model and diverse workforce (see page
39) gives us the flexibility to innovate
and respond to market demand.
We are increasingly becoming
known for the quality and efficiency
of the fuel product we provide. This
is incentivising emerging economies
to use cleaner, lower-carbon fuels.

20%

Our group-wide innovations
Lower-carbon fuel in a bottle
With a carbon footprint around 20%
lower than conventional heating oil
and 50% lower than coal, increasing
numbers of consumers choose LPG
as an efficient and cost-effective
solution in place of kerosene and
wood. In Senegal, Benin and Papua
New Guinea we are supplying LPG in
bottles for use in the home. Looking
forward, we would like to see
campaigns making family users aware
of the dangers of refilling or reusing
cylinders again.
 ee how we are also tackling this
S
in Papua New Guinea, page 27.

lower-carbon footprint in LPG
versus conventional petroleum

68%

reduction in energy use by
replacing lighting on our
forecourts with LED bulbs

Capturing hydrocarbon vapour
Our Vapour Recovery Units (VRUs)
capture volatile hydrocarbons that
escape from ships, trucks or trains.
We now have VRUs throughout our
global operations, even where they
are not required by law.
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Our transporters
now understand that
the capital invested
to bring on stream
better equipment and
better technology, will
ultimately benefit their
own businesses.
Sanet Pake
Regional Logistics Manager for Africa,
Puma Energy

Puma Energy truck
delivering fuel in
Cape Town,
South Africa.

Innovations from
across our regions

Energy savings
Efficient LED lighting has been
rolled out across our network of
retail sites, reducing energy use.

Green buildings
The introduction of floating roofs
limit evaporation, saving us water
and reducing the need for cooling.

A greener fleet,
Africa
1

4

5

Working with our transport contractors,
we have been optimising vehicle fleets
across Africa, replacing old, heavy steel
tankers with lightweight aluminium models.
Harnessing our purchasing power and
influence on environmental and quality
standards, we are enabling aluminium tank
construction firms from South Africa
to expand into East Africa. This means that
countries like Tanzania and Zambia can
procure and maintain aluminium tankers
without relying on South African imports.
In countries like Zambia, where legislation
around vehicle condition is outdated, we are
working with the Energy Regulatory Board
to develop the technical specifications and
requirements for fuel transportation.

3
1

2
4
5

We are already seeing direct benefits
in terms of performance, maintenance
costs and, of course, fuel consumption.
Going forward, we will continue focusing
on southern and eastern Africa as well as
Angola. We will also be doing more to
capture the quantitative impact of the
vehicle upgrade project.

Reduced waste
New lubricant packaging uses
considerably thinner plastic
– reducing waste as well as
transport emissions.

Recyclable packaging
A move from plastic to paper
bags at retail sites has reduced
landfill waste, enabling recycling.

1 Angola
2 Zambia

Efficient transport

3 Tanzania

Investment in fleet and vehicle
upgrades to improve fuel
efficiency and to enable the
use of cleaner fuel – reducing
both emissions and fuel spend.

4 Mozambique
5 South Africa

Fuelling Opportunities
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Sustainability governance and strategy

Responsible,
safe and ethical
Sustainability has never been a bolt-on; it is built into the
processes and systems that help us conduct daily business.
We are confident that our embedded responsible approach
to growth will continue to bring value to the regions in which
we operate, as well as to our investors.

In practice, this means robust governance, risk management
and stakeholder engagement processes.
In 2015, we further enhanced our approach by conducting
our first key sustainability issues review. The results will
help us to prioritise our investment and structure reporting
around the issues that are most pertinent to our business
and stakeholders.

100%

of employees completed
anti-bribery training

45%

ISO 9001 certified terminals

93%

terminals complying
with API650/NFPA30
oil storage standards

46%

ISO 14001 certified terminals

Tranparency
We continue to improve transparency across the business
and Puma Energy’s Audit team led a comprehensive review
of our Group risk factors in 2015. We now use continuous
auditing in all our markets and have identified 26 core risks
that must be addressed as a minimum by each one of
our businesses.
Responsible governance
We believe our corporate governance principles will help
us deliver long-term success by facilitating effective,
entrepreneurial and prudent management. For example,
our procurement guide includes clear criteria on conflicts
of interest and bribery, and strict due diligence around
legitimacy and financial viability of potential suppliers.
Operating responsibly, safely and ethically is vital to our
licence to operate and builds trust among stakeholders.

HSEC GOVERNANCE STRUCTURE

Health, Safety, Environment and Community
(HSEC) working groups (including the Ethics
Group) typically consist of representatives
from across divisions and subsidiaries.

Africa

Europe

Board of
Directors

Executive
Committee

HSEC
Steering
Group

Working
Groups

Asia
Pacific
Americas
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UNGC ambitions
In 2015, our shareholder Trafigura,
made a formal commitment to the UNGC,
becoming a signatory. This requires
an annual communication on progress
against the principles. As a Group,
we will be working to align ourselves
to this commitment.

5 guiding principles
We are guided by the principles of the United
Nations Global Compact (UNGC) to:
Comply with all applicable domestic and
international regulatory requirements.

1

2

3

Prevent significant actual and potential
adverse impacts on people, the
environment and local communities.

Learn from our experience in sustainability
and communicate lessons learned.
4 Maximise our contribution as
strategic partner to growth markets.

5

ISO
ACCREDITATION



% OF ISO9001
CERTIFICATED
TERMINALS IN 2015



Measure and report what we control directly,
and have a positive influence in other areas
where we have indirect impacts.

% OF ISO14001
CERTIFICATED
TERMINALS IN 2015

 OF AP1650/NFPA30
%
COMPLIANCE
IN 2015

AMERICAS

26%

18%

97%

AFRICA

49%

49%

73%

EUROPE

41%

41%

96%

ASIA PACIFIC

63%

69%

96%

Terminals built and acquired in 2015 are in the process of being certified.

Fuelling Opportunities
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Risk management

Managing risk
Our sector faces a variety of political, economic, social,
operational and environmental risks. As an ambitious and
fast-growing fuel business, operating in diverse geographies,
we take these risks extremely seriously. We continually work
to manage, mitigate and reduce risk wherever possible.

Our Risk Management Framework
Our comprehensive ‘Rivo SafeGuard’ risk
management tool enables the Group’s Executive
Committee to assess potential risks facing the
Group and is reviewed on a quarterly basis by
them. Detailed risk profiles are now available
within our Rivo SafeGuard system for all countries
in which we operate across the Group.
The Framework promotes a strong risk
culture and empowers our local management
teams across the globe to identify known
and emerging risks and to make appropriate
assessments of the likelihood and impact
of the risks, their mitigation and to clearly
define accountability for each risk. Under the
Framework, managerial responsibility for each
risk is delegated to a level consistent with its
severity, which means the more significant
risks are handled at Group or Regional levels.
Health, safety, the environment and community
Puma Energy strives to operate in line with
international best practice, even where that
exceeds local expectations. We apply the same
strict health, safety and environmental standards
across our operations around the world – from
manufacturing right through to distribution

and delivery. We have seven Health, Safety and
Environmental and Communities (HSEC) policies
on: human rights; climate; energy; soil & water
protection; hazardous materials and regulated
substances; water & wastewater; and biodiversity.
The Framework helps us apply world-class
standards to risk across our diverse operations,
including a zero tolerance of bribery, corruption
and human rights abuses. Our goal is to review
and report on our HSEC activities and
performance annually. Because we are expanding
rapidly, it’s essential that all new acquisitions are
integrated and brought up to speed as soon as
possible. New subsidiaries are rapidly integrated
with our systems, allowing them to start reporting
as part of our Framework as a matter of routine.
When it comes to managing risks in our
community, our model of local autonomy and
local recruitment makes it easier for our people
to have a constructive dialogue directly with the
communities in which we operate. Having local
staff with knowledge of their market is invaluable,
and helps us build ties with local communities.
In cases where the local market does not provide
the skills and experience we need, we will hire
people from outside, but this only represents 1%
of our total employees. Also, some of our non-

PUMA ENERGY GROUP – RISK CHART
Likelihood
5.00

Human Resources Risk
1
Security
2
Health and Safety
3	Employees and Talent
Management

4.00

Pricing Risk
4 Currency Risk
5
Retail Pricing
6 Commodity Prices

1
7
24
3

3.00

13
15

9
17

14

22
20

4

25

Operational Risk
7
Business Ethics
8 Environment
9	Stock Management
(non-fuel)
10 Natural Risk
11 Standards

12
5
6
16
2 10

8

19 18

2.00

23

Political/Country/
Reputation Risk
12 Regulatory
13 Communities
14 Political and Country Risk
15 Public Storage and Supply

11

26
21

1.00
1.00

20

2.00

3.00
Consequence

Puma Energy Sustainability Review 2015

4.00

5.00

Counterparty Risk
16 Customer Credit Risk
17	Third Party Contractor
Management
Economic/Financial Risk
18 Supply of Oil
19 Liquidity/Funding
20 Brand/Trademarks
21 Insurance
IT Risk
22 Systems
23 Data
Strategic Risk
24	Construction Project Delays
25 Loss of Major Customers
26 Acquisition Integration

How software is
preventing accidents
What exactly is Rivo SafeGuard?
Rivo SafeGuard is a web-based safety
management software.
How is it changing the business?
By giving us remote visibility of what
is happening, it’s changing the way we
understand the business across the
board, and from a health and safety
perspective. This means we can be
more responsive if anything happens.
The detailed and comparable data it
provides helps to inform our future
initiatives and to highlight areas for
further improvement.

Storage facilities in
Townsville, Australia

local employees are on ‘international assignments’,
arranged to develop internal staff. We always
conduct full due diligence via our subsidiaries
to assess community risk when we enter new
markets. From day one, we start building
relationships and creating ongoing, constructive
dialogue by providing job opportunities and
investing in local infrastructure.
Risk monitoring systems
Our Rivo SafeGuard system helps us to track and
improve risk management, safety performance
and incident management; and we strive to
maintain global ISO quality and environmental
standards that exceed compliance. We have
always underpinned our sustainability efforts with
continuous real-time auditing. This is helping us
manage risk and refine our processes accordingly.

RISK MANAGEMENT FRAMEWORK OVERVIEW

Risk Assessment
and Measurement

Risk
Governance

Rivo SafeGuard
system

26

risks now monitored
(up from 15)

53,000
hours of training in
risk management

30

What progress did you make in 2015?
The use of Rivo SafeGuard has been
widened and the Operations team are
now using it for their regular monthly
reporting. The data collected enables
us to tighten our risk management
and auditing, and is being acted on
to improve our operations and
track KPIs relating to sustainability.
What are the ongoing challenges?
Training large numbers of people and
managing change from a paper-based
system to electronic continues to stretch
us. Going forward, we will be collating
more feedback on the system’s usability
to further enhance its effectiveness.

internal audits conducted

Data collected enables
us to tighten our risk
management and
auditing, and is being
acted on to improve
our operations and
track KPIs relating
to sustainability.

Risk
Strategy
and Appetite

Risk Culture

Risk Reporting
and Insights

Risk Management
and Monitoring

Priit End
Controller, Puma Energy
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We keep the lights on...
Opening two new bitumen and fuel terminals in Mozambique,
one of the world’s poorest countries, has positioned the country
as a major fuel hub for the wider southern Africa region.
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1

ECONOMIC
DEVELOPMENT
Our fuel supply, storage and
distribution brings opportunities
to 21,500 businesses and jobs to
around 25,000 people indirectly.

Fuelling Opportunities

23

Storage terminal
in Townsville,
Australia

Economic development
continued

Access to reliable, secure energy can be the making of
entire regions. Puma Energy delivers fuel to developed
and emerging markets and in doing so, facilitates
socio-economic development. We continue to place
high priority on driving value from all the assets and
infrastructure we have put in place.

Fuel and infrastructure
Through strategic selection of sites and
investment in infrastructure – from the roads,
ports and railways needed to transport fuel,
to the terminals and retail sites used to store
and distribute it – we are creating supply networks
and fuelling the economic opportunities this
brings. Our focused and targeted investments
enable us to further develop our global operations.
This will continue to be a key part of our strategy.
Investing in society
Vietnam is investing heavily in expanding its towns
and cities while building the roads and railways
that connect these new urban areas. Our bitumen
business provides one of the vital ingredients for
this economic growth – the bitumen products
necessary to build new highways.
Expressways Puma Energy bitumen is already
having a positive effect on life in the country.
We have helped the government resurface the
two biggest expressways in Vietnam. The Hanoi,
Lao Cai Expressway and the Hanoi, Hai Phong
Expressway are vital infrastructure links for trade.
The way Puma Energy invests means a long-term
commitment to invest in Vietnam. We are creating
stable jobs for the Vietnamese and, by enabling
bigger vessels into the country, we are reducing
import prices.

Creating wider access to fuel
In 2015, we supplied 101 power generation
companies with 1.1 million m3 of fuel; we acquired
BP’s aviation business in Puerto Rico; we
expanded retail sites in El Salvador, ending the
year with 92 retail sites; and we opened a vital
new fuel and bitumen terminal in Mozambique
(see page 26).
We hold the contract to supply diesel
to Australia’s Power and Water Corporation,
the body responsible for electricity transmission
and distribution, water and sewerage services
across the Northern Territory, an area of more than
1.3 million km2. We supply to all their sites, which are
used for power generation to remote communities,
as well as for the majority of the largest cattle
stations. By being part of fuel distribution on
this scale, we are catalysing development for
the entire Northern Territory region.
Economic contribution
As a distributor it is our duty to adhere to the
tax laws in every country we work in. We collect
taxes on behalf of our franchisees, and we pay
tax to host governments. We also invest in our
communities directly, with grants, loans and
matched employee fundraising from the
Puma Energy Foundation (see page 48).
Investing in people
We maintained a relatively stable headcount,
increasing our direct workforce by 250+
people in 2015. In our downstream business,
we empowered 372 more entrepreneurs
and small businesses as franchisee retailers,
as well as igniting the possibility for other
new business ventures through access to
fuel and enhanced infrastructure.
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Local spotlight
Enhancing economies
with local sourcing
In 2015, we became the largest independent
fuel retailer in South Africa. During our
rebranding of 200+ retail sites, all signage
was sourced and manufactured locally and
all contractors were South African and
drawn from a pool of small businesses.
Find out more about our operations in
South Africa: www.pumaenergy.com/en/
regions/africa/south-africa

A boost for the UK
bitumen industry
How did Puma Energy enter the UK market in 2015?
We purchased the storage at the former Milford Haven
refinery and three inland storage terminals at
Westerleigh, Theale and Bedworth. Our aim was to
reinstate Milford Haven as a strategic hub for the
supply of energy to the UK and the wider region.
Simultaneously we brought online Bitumen facilities in
Dagenham, Cardiff and Glasgow. As a new entrant to
the Bitumen market in the UK, this gives Puma Energy
a supply capability in excess of 300kt per annum.
What was the economic impact of investing
at Milford Haven?
Without Puma Energy purchasing the assets, there is a
high probability that the sites would have closed. This
means we have preserved over 50 jobs at Milford Haven,
and approximately another 50 jobs at the inland
locations. Taking into account indirect employment of
support services, around an additional 100 jobs will have
been supported in Wales.
And how is Puma Energy supporting the
UK bitumen industry?
The UK bitumen industry would have been in a difficult
situation – with global production changes the country
was looking at a challenging supply scenario for 2016.
Puma Energy coming online with its bitumen facilities
has helped fill that gap. With its ability
to unlock infrastructure and ensure
high-quality, consistent supply
into the UK, Puma Energy has
been able to provide resilience
to the UK construction industry.

Roy Brooke
General Manager, Puma Energy, UK
Fuelling Opportunities
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Economic development
continued

The new Puma Energy terminals are an example of
how to build more, better and quicker, with precision
and success, while contributing to the development
of our country.
Dr. Pedro Conceição
Mozambique’s Minister of Energy and Natural Resources

Matola bitumen
terminal in
Mozambique,
Africa.

Helping Mozambique
fuel the region
1

2

3

4

5

1

1 Mozambique

276,000m

3

total capacity in the country

241

jobs approximately for local
people in constructing and
running the terminals

Zero

safety accidents in 13 months
of construction

Helping Mozambique fuel
the region
Historically, Mozambique has had a limited
capacity to store fuel. So, the opening in
2015 of two new bitumen and fuel terminals
in Matola has positioned the country as
a major supply hub within the Southern
African Development Community region.
The 105,000m3 Fuel Terminal was
inaugurated by the Minister of Energy and
Natural Resources, Dr. Pedro Conceição
Couto. This brought Puma Energy’s total
capacity in the country to 276,000m3,
currently our second largest storage
capacity in Africa.

Catalyst for growth
The terminals are expected to act as
a catalyst for maintaining the country’s
impressive economic growth of recent
years. In addition, Matola will become
a storage hub for the Group’s Southern
African operations, expanding its strategic
importance beyond the country’s borders.
The new bitumen terminal means that
Mozambique is no longer dependent on
imports from neighbouring countries.
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Investment in skills and jobs
The new fuel terminal offered
approximately 196 jobs during
construction and 45 since it has been
operational. Many more jobs have been
provided to transport the fuel away
from the port, while over 40 graduates
were recruited from universities across
Mozambique to support our growing
operations. We have also been investing
in training for communities in road
safety around our sites – a key issue
in Mozambique and a strategic issue
for Puma Energy across the continent
(see pages 8 and 15).

High-quality fuel,
efficient distribution
The two new terminals deploy state-ofthe-art engineering and technology
solutions. Added to our 13 retail sites
in the country, we now have better
control of the supply chain and therefore
opportunities to implement stringent
product quality system for our customers.

From subsistence
to enterprise:
Papua New Guinea
1

In 2015
US$1.7 billion
invested in fuel storage
infrastructure since 2010
240 million
retail customers
250+
increase in headcount
25,000
people employed indirectly
21,500
businesses supplied

Sharing the value we create
Investing in our markets means we secure
stable revenue and create value for our
customers, suppliers, communities and
society. The regional stability, employment
and opportunity for entrepreneurship that
this brings, lead to purchasing power, which
is, in turn, good for our business, creating a
sustainable cycle of growth and investment.
Local impact
We use local suppliers wherever feasible.
As well as enhancing the local economies
where we operate, this also makes business
sense – local suppliers are nearby when we
need help or rapid solutions and they understand
the market and culture of the location.
We ensure suppliers are treated fairly.
We have implemented a bidding and awarding
process – described in the Global Procurement
Guide – which is communicated as the Group
Procurement Policy, ensuring supplier selection
is carried out fairly and considers sustainability
criteria. For example, following our 2015
acquisition in Peru, a thorough assessment of
potential suppliers was completed resulting in the
identification of local vendors that would sustain
current operations and enable future expansion.

Puma Energy delivering fuel to
Luis Muñoz Marín International
Airport in San Juan, Puerto Rico.

2

5

Across the islands of Papua New Guinea,
cooking by open fires using firewood or
kerosene remains a common feature of
subsistence living for many people. It is
estimated that one person dies every 40
seconds from a health-related disease from
cooking with either open fires or kerosene.

Filling a gap in the market
This is a country rich in natural resources,
and yet, it imports propane gas from
overseas to help deliver the heating and
cooking that it requires locally. Seeing an
opportunity to expand LPG (butane) to
more remote communities, we decided
to offer LPG from our local refinery. Much
safer and lower-carbon than kerosene, and
more sustainable than firewood, in 2015 we
launched our butane offer in Port Moresby.
With a ‘swap-a-bottle’ approach, people
can continue to refill their canisters safely.
In fact, our US$1 million specialist bottling plant
means we can case the bottles when they
come back, to ensure a safe onward supply.

What next?
We are now working with the government,
the World LPG Association and the Asian
Development Bank to supply 500,000
homes within five years. While this is
currently a charitable enterprise, we
see major commercial opportunities.

Going forward
In 2016, we aim to add a further
400,000m3 of storage capacity
worldwide. We will complete
our investments in Ghana,
Mozambique, Myanmar and
Angola. We will complete three
new terminals in the north,
central, and south of Vietnam.

Fuelling Opportunities
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One standard...
Our storage facilities in Myanmar were the first to be
constructed in 15 years in accordance with international
standards of health, safety and quality.
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2

HEALTH,
SAFETY &
ENVIRONMENT
2015 saw even fewer injuries
and no fatalities at our facilities
for a fourth year. We are also
able to calculate our carbon
footprint for the first time,
a vital step to monitoring
and reducing our emissions.

Fuelling Opportunities
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Health, safety
& environment
continued

Right and below: Retail site in
Dar es Salaam, Tanzania. Employees
taking part in Road Safety campaign
across our regions.

Our HSE systems are built on the long
and cumulative industry experience and
expertise of our people. They are driven by
decisive leadership and stringent audit, yet
implemented with sensitivity to local needs.

46%

ISO 14001 certified terminals

45%

ISO 9001 certified terminals
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A safe place to work
Every employee is bound by our health, safety and environment (HSE) policies
and we expect our business partners, suppliers and contractors to implement
them along the value chain. We actively manage safety risks on behalf of our
people and contractors through a bespoke, web-based, annually audited
management system, Rivo SafeGuard (see page 21). This allows us to spot
incident patterns and act to prevent further replication through initiatives
and training.
We are already seeing the impacts of using Rivo SafeGuard in our track
record of zero fatalities at Puma Energy facilities for four years running, and an
ongoing reduction in lost time incidents and recordable injuries. As we continue
to grow and expand into new markets, the need for a robust and comparable
measurement system like this becomes evermore essential.
In 2015, we extended our successful site safety campaign, with a focus on
the 65% of incidents that relate to careless or minor accidents. Pride and Care
week encouraged our people to take pride in their workplace to, in turn, encourage
safer spaces. The campaign included a toolkit of posters, banners and video
messaging. We also ran a Group-wide ‘Big Clear Up’, where colleagues were
involved in creating a working space free from hazards, and improving the
working environment for the benefit of everyone at their site.

In 2015
0.87
Total Recordable Injury Rate*
(2014: 1.11)
*based on industry standards
reporting principles. Reported
as 23.76 in 2014.

0.22
Lost Time Incident (LTI) rate*
(2014: 0.25)
*number of LTIs based on new
reporting guidelines. Reported as
0.4 in 2014.

93%
terminals complying
with API650/NFPA30 oil
storage standards

Global standards
World-class health, safety and environmental standards are an essential part of
our business, without them we cannot operate and we cannot grow. We continue
to enhance the high standards of all our sites. Slovag (Norway) and St Tomas
(Guatemala) became the latest terminals to be certified to ISO 14001 (environment)
and 9001 (quality), while storage facilities in Myanmar became the first to be
constructed this century in accordance with British Standards (BS) and American
Petroleum Institute (API) Standards. From installing state-of-the-art safety
equipment to ensuring we look after our contractors in the same way as
employees, our reputation as a safety partner of choice for governments
and customers continues to grow.

Investing in safe,
efficient trucks,
Africa
What is your view of the
haulage safety situation
in Africa?
It varies region-by-region:
countries such as Senegal,
Ghana and Ivory Coast are
more advanced in terms
of maintaining their fleet
and focusing of safety and
efficiency compared to
countries like DRC and Zambia.
In these countries we support
the transporters to improve
their technical knowledge and
maintenance philosophy in
order to ultimately manage their
businesses optimally by looking
at things such as safety and
fuel consumption.
Transporters have been forced
to keep older vehicles running
due to the poor economy in
these countries. In Zambia, for
example, we see many
challenges among our hauliers
and I think that progress here
will take much longer, although
we are already starting to see
some improvement.
How have you been improving
the safety of your fleet?
Starting in 2015, we are
gradually getting our
transporters to look at their
operations differently to
understand that ultimately,
the capital investment to bring
on stream better, safer vehicles
with better technology is a
sound investment. So we are
talking to our hauliers, one by
one about the positive impacts
on their operation and their
financial position versus
carrying on the way that they
have been doing in the past.

Sanet Pake
Regional Logistics Manager
for Africa, Puma Energy
Fuelling Opportunities
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Health, safety
& environment
continued

Be Puma Healthy
3

5

4
1
3

2

1 Queensland
2 Brisbane
3 Perth
4 Darwin

As employers, it is our responsibility to maximise
the prospects of our people by providing safe,
healthy places to work. Healthy balanced lifestyles
support long, rewarding careers, which in
turn helps us to retain excellent people.
Graeme Taylor
Global Head of Human Resources, Puma Energy

Be Puma Healthy
Having made excellent progress in terms of the safety of our people, we’re
now applying our tried and tested behaviour change approach to improve
the health and wellbeing of our colleagues. We launched our Group-wide Be
Puma Healthy campaign in 2015. Aimed to improve the health of every employee,
the campaign is structured around ‘Live’, ‘Think’ and ‘Be’. Awareness is raised
through posters, race days, merchandise, intranet messages, blogs and videos.

Launching the campaign
The launch week saw colleagues in Australia involved in walks or runs in
Brisbane, Darwin, Queensland and Perth. Our Americas region sponsored
outdoor activities such as Salsa lessons, rock-climbing, dodge ball and yoga.
The region also conducted health checks including blood pressure and
educational talks to teach people how to be more Puma Healthy. In Senegal,
around 500 participants joined an annual march in the capital Dakar,
each wearing a Puma Energy T-shirt or hat, displaying the importance
of occupational health.

What next?
Be Puma Healthy will now become a year-round campaign, encouraging
long-term wellbeing for all employees. This is not only the right thing to do; it
enhances our attractiveness as an employer and retention of our valued people.

Above: Puma Energy employee taking
part in Be Puma Healthy Campaign.
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Zero

fatalities at Puma Energy
facilities for four years

500

employees in Senegal joined an
annual march in the capital
Dakar to raise awareness
around occupational health

Local spotlight
Keeping our truckers safe
We deal with approximately 45 contracted
transporters across Africa, with an average of
1,000 vehicles travelling, on average, 4.2 million km
a month. Our Road Transport Manual and
the Philosophy of Safe, Responsible Trucking in
Africa aims to keep them safe. It is working, as
we have seen a dramatic reduction in accidents
and incidents, and most importantly, fatalities.

Road safety
While immensely proud of the zero fatality record that we hold at
our facilities, we are acutely aware of risks outside of our facilities
– a key example being road traffic accidents. Unfortunately, there
were three during the year. It is therefore vital that road safety
continues to be a strategic focus.
Despite only 4% of the world’s registered motor vehicles being
in Africa, the continent experiences the highest rate of road traffic
fatalities. We deal with approximately 45 contracted transporters
across Africa, with an average of 1,000 vehicles travelling, on average,
4.2 million km a month. For these reasons, we continue to focus our
road safety initiatives on Africa.
Here, the approach is to help our transport contractors invest
in safer vehicles and offer training to drivers. Our Road Transport
Manual and the Philosophy of Safe, Responsible Trucking in Africa
aims to keep them safe. And it’s working – we have seen a dramatic
reduction in accidents and incidents, and most importantly, fatalities.
We have also extended our road safety campaign to target the
communities in which we operate – through pedestrian road safety
campaigns and school events. In line with our eight golden rules
for our own drivers, we have now created a bespoke list of rules for
pedestrians to encourage better road awareness and safe behaviours.
We work through schools to promote road safety from a young age.
Most recently, we have rolled this out at our new site in Matola,
Mozambique, where we have been working with three local schools.
Community safety
Some of our retail sites are situated in high-crime neighbourhoods and
we have seen a number of incidents, which have included threats to
our security staff. We continue to invest in safety training for all our
retail staff and we are working with franchisees to make retail sites
safer across the Americas region and also Africa. We have scaled-up
our security at retail sites, with a new regional security procedure that
complements Rivo SafeGuard. We also share expected responsible
behaviours with our security staff.

Top and bottom: Employees took
part in a Road Safety campaign
across our regions. School Road
Safety campaign in Tanzania.

Employee wellbeing
Ensuring that our people are healthy and happy is a business priority.
In 2015 we continued to run a number of initiatives to encourage good
health for our people; including participation in Senegal’s annual march
in Dakar, where 500 employees wore Puma Energy T-shirts or hats
displaying the importance of occupational health. This year also saw
the launch of a health-focused campaign – ‘Be Puma Healthy’.
 ee more about how the Puma Energy Foundation section is tackling road safety
S
in the community on page 48.
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Health, safety & environment
continued

Working together
on waste in Angola
How big a problem is the waste around
Luanda Bay?
Since mid-2015, waste has become a
widespread problem in Angola – not only
in Luanda but also in other larger provinces.
In Luanda, it is a huge problem for the
Fishing Port Community as there is
extremely poor sanitation and no waste
collection services. People tend to throw
waste over the wall into the canal,
preventing water drainage and flow.
This becomes an even bigger problem
when there are heavy rains.
What are the Puma Energy team doing
about it?
With funding from Pumangol Industrial, and
implementation by the Angola corporate
social responsibility team, we connected
with a non-governmental organisation
(NGO) that specialises in community
engagement and waste management.
They conducted a baseline assessment and
we used the information to establish a zero
waste management project at the Fishing
Port. The project includes an awarenessraising programme in which 20 volunteers
work with the community on door-to-door
visits; and six clean-up campaigns. As of
March 2016, two of these campaigns had
been carried out – in just one morning the
volunteers and the community members,
under the coordination of the NGO
partners, collected five tonnes of rubbish.
Have local people been willing to help?
We identified a group of volunteers
from the community to work with us.
We have invested in training them in waste
management, and they now raise awareness
in the community on how to handle waste,
and what we can all do to make the whole
community cleaner and healthier. People
are gradually becoming more engaged
and willing to participate in the cleaning
campaigns. For example, they are becoming
more aware of how to dispose of waste in a
way that keeps their community clean and
avoids any adverse impacts on their health
and wellbeing.

As a business that stores and moves fossil fuels to where they
are needed around the world, we fully recognise the risks we
have to manage and the impacts that we need to mitigate.

Environmental protection
Operating in some of the world’s most remote and environmentally
sensitive regions, we continually drive compliance with global
standards in environmental protection and invest heavily in the
right equipment and infrastructure to safely store and transport
our products.
Restoring contaminated land
We often inherit sites that are in a bad environmental state. Here,
we apply global best practice standards to clean up pollution and
hazardous chemicals, and restore local biodiversity. Although no new
Puma Energy sites needed remediation work in 2015, we continued
to work on some existing sites, such as our long-term project at
Walvis Bay in Namibia, where we have removed all hazardous and
non-hazardous waste, including oil tanks and bitumen drums.
We did have to deal with one major spill at a customer’s facility
in 2015. This was immediately controlled and the area remediated.
Additional controls have now been implemented at the site to ensure
that this type of incident will not occur again.
Managing our emissions
We continue to work on reducing our energy consumption and
emissions. For example, we are replacing lighting on our retail site
forecourts with optimised LED lighting. This intervention is reducing
our energy consumption by 68% – in the Americas this equates to
a US$5,953 saving for each retailer.

Amilcar da Costa
DT Group Corporate Affairs Manager,
Puma Energy, Angola
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Above: Puma Energy LPG, Bayamon
Terminal, Puerto Rico.

Local spotlight
Protecting local environments
The former Murco facility we acquired in 2015 is
within the UK’s only coastal national park and
is a Site of Special Scientific Interest. Working
closely with Natural Resources Wales, we are
determined that the Haven remains a pristine
marine environment. For example, during 2015
we spent £40,000 on research to ensure that
sea water extraction would not affect the
migration of eel populations in the area.

Other examples of the energy and resource saving innovations
that are making a real difference around the business can be seen
on pages 16-17. These innovations are helping us to achieve continual
improvement in our carbon emissions.
In 2015, we calculated our carbon footprint for the first time –
133,392 tonnes. Capturing this data in detail was a significant
achievement and a reflection of how our systems can identify
opportunities for future emission reductions.
Conserving resources
Conserving resources like water, and avoiding waste is not only about
being ‘green’; it is about finding efficiencies for us and our partners.
We are working hard to reduce water use, particularly in drought
regions where we work, and to think differently about waste. For
example, using local sea water in our cooling and fire drill processes
eliminates the use of precious drinking water. All sea water used
can also be returned to source at maintained, safe levels of quality.
As well as creating solutions around vapour recovery and
lower-carbon LPG fuels, we are working on many exciting innovations
across the business (see page 17).

In 2015
3
significant spills
101m kWh
total energy consumption
133,392mt
total carbon footprint
(tonnes)
63,445mt
Scope 1 greenhouse gas
emissions (tonnes)
69,947mt
Scope 2 greenhouse gas
emissions (tonnes)

Going forward
We will expand our campaigns around
road safety and employee health, working
with employee, community and government
stakeholders to do so. We foresee that the
market for safer, lower-carbon fuels will
keep expanding and our high-quality and
LPG fuels will support this.

3.6kg/m3
Greenhouse gas
emissions intensity*
*KG of scope 1 and 2 greenhouse gas
emissions estimated to supply, store
and distribute 1m3 of product.
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Safeguarding jobs...
99% of Puma Energy people are from the country they work in.
This demonstrates our commitment to local jobs for local people.
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3

PEOPLE

We provided employment
opportunities to more
than 250 additional people
in 2015, despite challenging
market conditions.
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People
continued

Wherever we operate around the world,
our strategy is to find the right people,
integrate them into our culture and develop
their capabilities, from induction to retirement.
One Puma Energy culture
We are proud of our strong, high-performance and unifying Puma
Energy culture, in which each member of our team can feel trusted,
recognised and part of the family. Keeping this culture alive and
consistent as we grow is important to all of us.
Our integration strategy includes a ‘common language’ of ten
competencies to ensure that expected behaviours are embedded
and that each person’s goals and development plans are consistent
in every country. For example, after acquisitions, we invest in training
and mentoring. We also share knowledge and best practice to replicate
good work and mitigate our risks globally.
See our People brochure for more information http://www.pumaenergy.com/
download.ashx?imageid=13642.

A growing team
Despite challenging market conditions due to falling oil prices,
in 2015, we have continued to expand our workforce, providing
new employment opportunities to more than 250 additional people.
Through our investment in economically deprived regions, we are
also protecting existing jobs, including 100 when we acquired the
Milford Haven storage facility in the UK.
We have also provided many more jobs for entrepreneurs and
small businesses – both directly, as Puma Energy franchisee retailers,
and indirectly through the secure supply of fuel that we provide.

Left to right: Refuelling of aeroplane at Yangon International Airport, Myanmar.
Puma Energy employees at Road Safety training, Australia.

38

Puma Energy Sustainability Review 2015

In 2015
7,700+
Puma Energy people
(2014: 7,300+)
53,000
hours of employee training
(2014: 40,000+)
22.7%
of us are women
(2014: 26%)
59
people attended courses
at HEC in Paris
99%
of us are local to the country
77%
of employees received regular
performance reviews

Local employment works
A diverse and inclusive workforce
Creating an inclusive workforce starts in the community and
continues through our talent and development programmes.
In 2015, people from 85 nationalities worked together to grow
Puma Energy.
It is our policy to promote an environment free from
discrimination, harassment and victimisation, where everyone is
treated equally regardless of gender, colour, ethnicity, disability,
age, marital status, sexual orientation or religion. All decisions
relating to employment practices will be objective, free from
bias and based solely upon work criteria and individual merit.
We also place importance on the creation of an ethical working
environment – our people are fully supported by our consistent
and fair employment process, delivered across all markets in
which we operate.
We saw our representation of women decline slightly
in 2015 and we are eager to address this as it is important
to our leadership in innovation.
Talented people
Investing in the training and development of our people is a key
priority. We provide regular training for all staff – both for their
specialist needs and on general required behaviours. We also
invest time in career development and 77% of employees
received regular performance reviews in 2015.
Through Puma Campus, our one-stop virtual university,
we provide learning and development opportunities for everyone
in the Company. We also launched the first Puma Energy Leadership
Development Programme designed for senior and high-potential
executives to help them tackle market and real business challenges
(see page 40). In all, 59 people have now attended courses at HEC
in Paris, including three executives who have since started MBA
programmes. This investment brings new ideas and innovation
back into the business, helping us compete and inspire our teams.

How diverse is Puma Energy’s
workforce in Papua New Guinea?
Well, Papua New Guinea is a very diverse
place. There are over 700 languages
spoken in the country. As an organisation,
we have been doing a lot more in the local
employment area. We’ve made a big effort
in our refinery to develop our local specialist
skills. Whereas we used to have a fairly
large number of FIFOs, (fly-in fly-out staff),
occupying highly specialist positions in
the refinery, we have basically shifted it
by about 50% to locally employed staff.
How have you made this change?
Firstly, we have some former FIFOs who
are now living here as local, so that means
more funds have been invested back in
the country for the good of everybody.
Secondly, we’ve promoted a number of
people and made a huge investment in
our specialist controls, operation control
areas, and our engineering and maintenance
areas, to bring up the national skill level and
actually create new jobs in those areas.
Has this been reflected in the
management team?
We had a lack of diversity in the
management team as well, but we’ve
gone from none to two, and I think that’s
a critical element as well. We’ve promoted
internally at the supervisory and next-tier
management level. They are mostly filled now
by local staff – people who were recruited
from outside the Company, as well as
internal promotions. We now have one of
the lower levels, certainly below average,
of staff turnover in the country as well.
Jim Collings
Country Manager, Puma Energy,
Papua New Guinea
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People
continued
Developing tomorrow’s leaders

Leadership training
with HEC
1

3

5

Our partnership with a leading
business school in Europe.

1

1 Europe

Puma Energy employees at HEC training.
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We understand the importance of
leadership in everything we do, and
our partnership with HEC, the leading
business school in Europe, is helping
our managers develop their skills. Based
in Paris, HEC’s mission is twofold: training
the global leaders of tomorrow, and
taking an active part in the production of
knowledge on management. The school
prides itself on working very closely
with corporate clients and students
to understand their needs and tailor
specific programmes to suit them.
It can sometimes be hard to see the
bigger picture when you are focused
on delivering the hugely important
short-term goals of our business and
customers. HEC provides our people
with the opportunity to learn about the
changing world of commerce on a global
scale and analyse what it takes to be a
leader and strategic thinker in the world
today. Their combination of high-quality
research and close corporate connections
allows them to help our people challenge
established rules and develop new social
and economic ideas, rather than simply
reproduce existing ones.

The first 18 Puma Energy managers
experienced the HEC training at the end
of 2014 and a further 59 took part in 2015.
Feedback from attendees so far suggests
that they have greatly benefited from
the experience. The courses on offer
are conducted in a hands-on style with
practical case studies, and they provide
our people with the opportunity to learn
cutting-edge theories and to develop
the tools necessary for focusing on
sustainability and the growth of
the business.

The course at HEC
provided a unique
opportunity to step
back and look with
more openness at
today’s changing
business world.
Sophonie Babo
Country Manager, Puma Energy,
Mozambique

8

scholarships for students
in Papua New Guinea

Local spotlight

£150,000

Opening doors

donation to the
Prince’s Trust, UK

In Papua New Guinea it is notoriously difficult
to get on the property ladder because of land
title laws and access to finance. Our housing
deposit scheme is offering low-interest loans to
give our employees a step-up. We’ve used our
leverage to ensure that banks offer preferential
mortgage rates to Puma Energy employees,
also working alongside local housing
companies to offer the best deal.

2

women from indigenous
communities took part in
our first Cadet training
programme, Australia

Local knowledge
We recruit locally and invest in local expertise
wherever we can. Having local employees with
knowledge of their market is invaluable. It enables
us to better understand and serve our customers,
and helps us build ties with local communities.
For this reason, only 1% of Puma Energy employees
come from outside the country – on the rare
occasion where the local market cannot provide
the skills and experience that we need.
Developing our future
Our future leaders are in our communities.
We invest in community entrepreneurs through
our retail networks, while our community initiatives
identify and develop talent in the community.
For example, in 2015, we funded scholarships
for eight students in Papua New Guinea.
Alongside our core work, the Puma Energy
Foundation offers scholarships for high
academic achievers with limited financial
means For example, in Aceh, Indonesia, the
Foundation has sponsored three students
every school year since 2008. Find out more
about the Foundation’s impact on page 45.

Going forward
In an industry where innovation and quickthinking will be key enablers of success,
we will be scaling up our investment in
diversity, talent and skills. For example,
we will be rolling out our apprentice
programmes across the UK, prioritising
female applicants where possible.

Energy professionals
– the next generation
1

3

5

Following our entry into the UK market in 2015, we were
mindful that engineering and mechanical skills were in
dwindling supply. The team at Milford Haven, South
Wales, has partnered with Pembrokeshire College to
develop a terminal-specific apprenticeship scheme with
its own bespoke National Vocational Qualification (NVQ).
It has also joined the Engineering Education Scheme
Wales, with Puma Energy engineers volunteering their
time to help AS-level students realise their potential.
In addition, our UK operations have given £150,000 to
the Prince’s Trust, an organisation that helps 13 to 30
year-olds who are unemployed or struggling at school.
Along with 130 other organisations, we will help run
TEAM, a 12-week personal development programme
where young people can gain a sense of purpose
through the camaraderie of working in a team.
Across the world in Australia, our first Cadet training
programme offered two women from indigenous
communities a unique chance to build their skills
within a global business. The programme involved
assessments, professional development, mentoring
and training across Puma Energy’s operations. In March
2016, two new Cadets will commence their programme,
which will be modified to offer more ‘hands-on’ time in
operational parts of the business.
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A lasting legacy...
We have been investing in communities in Bayamon,
Puerto Rico, since 2008. In 2015, Microsoft called
on our expertise to connect with its neighbours.
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COMMUNITIES

The Puma Energy Foundation
awarded US$1.25 million to
19 projects in 23 countries during
the year. It estimates this reached
180,000 beneficiaries.
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Communities
continued

Our long-term investment strategy creates jobs
and improves infrastructure in some of the
world’s poorest regions. We also try to empower
host communities to develop sustainably.
Our community approach
Our community strategy is defined by a threefold approach: effective
engagement, meaningful investment and supporting good causes by
giving time and resources.
Effective engagement
We take engagement seriously, building strategic partnerships with
local organisations and authorities and connecting with those who
are affected by our operations through open dialogue.
We work very hard to earn the trust of communities. In some cases,
this can be a real challenge, especially where a community has suffered
due to long-term underinvestment in infrastructure. We have consulted
closely with our neighbours at a number of existing and newly-acquired
sites over the year, including markets as diverse as Myanmar and the UK.
These strong relationships also help us to identify the best community
initiatives and projects in which to invest our funds, time and skills – those
that will have the biggest impact for local communities.
Local knowledge
Our model of local autonomy and local recruitment makes it easier for
our people to have a constructive dialogue directly with the communities
in which we operate. Having local staff with knowledge of their market
and of community issues is invaluable, as this helps us build ties with local
communities. See our People section on page 36.
Engaging our neighbours
Building and maintaining strong relationships with our neighbours
is also vital to our responsible and efficient operations; and to fuelling
sustainable development for the communities in which we operate.
This is particularly pertinent in our midstream operations where we
run large-scale industrial sites.
Our community ‘town hall’ meetings are testament to our continued
programme of engagement – they are generally used when we first enter
a region, or to discuss specific issues or concerns. Our continued and
timely use of town hall stakeholder engagement in Myanmar – three
to date – has been central to being granted permission to develop oil
storage facilities in the country.

We can’t go about our business isolated from the
local community. Most of the time, we’re part of
that community. By taking care of the community,
we take care of our business, too.
Graham Sharp
Chairman, Puma Energy
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In 2015
US$1.25 million
invested by the
Puma Energy Foundation
4 years
of positive community
consultation and investment
in Bayamon, Puerto Rico
11
Puma Energy volunteers
coordinate our support
for Libraries Without
Borders, Australia

Communities in action
1

2

5

In Puerto Rico, we regularly engage with leaders from
the three communities closest to our terminal. Our
understanding of the risks to young people in the area
has been critical in building trust within the community
and our role is to support the excellent work these local
leaders engage in. This has resulted in Puma Energy
becoming involved in three very different programmes,
all aimed at providing positive alternatives to gang
membership for local youth. One is an after-school
club; another an entrepreneurship programme; and
thirdly, local environment and biodiversity protection
initiatives. One of our biggest commitments is
supporting an environmental project that is protecting
the community’s very large wetland, which covers a
significant area in the northern part of the Island and
over the years has become a rubbish dumping site .
An environmental organisation has been set up by the
community leaders to clean up the area and protect
it, as the wetland plays an important part in the local
ecosystem. It prevents floods in the area and so in turn
protects the community.
Previously, there had been up to eight drug gangs
operating within this community and, little by little,
by working with the youth and involving them with
this large-scale environmental project, they have seen
a change. Young people are feeling more pride in their
community, which has in turn helped eliminate the
drug gangs. We now see doctorate students from
the University of Puerto Rico working on their thesis
and studying the wetland. And, in 2015, we funded a
number of these students to aid their investigative
works and to support their contribution to the
upkeep of the wetlands.

Local spotlight
Youth with a Mission
In Australia and Papua New Guinea, we are
supplying fuel and lubricants to Youth with a
Mission, an inter-denominational, non-profit
Christian, missionary organisation. They serve
remote southern communities in Papua New
Guinea and we have made a commitment to
them for the next three years.

We have made a long-term
commitment to work with the
community and help out with
studies and all environmental
aspects of the wetland.
Adriana Cantero
Marketing & Public Affairs Manager,
Puma Energy Puerto Rico

Schoolchildren taking part in Road Safety Campaign in Malawi.

Communities
continued

Meaningful investment

Local spotlight

Our focus is on social mobility and breaking the generational cycle
of poverty that traps so many in the regions we work in. Our priority
is to invest in education and training, health and safety. We also
support environmental protection and entrepreneurial opportunities
for low-carbon growth.

Igniting employment

Investing in education
Education is a key driver for social mobility and we sponsor
educational programmes at many local schools across our regions.
Key programmes we supported this year were in Puerto Rico and
Papua New Guinea, where resources in education are scarce and
we continue to invest.
Our ongoing scholarship programme targets high academic
achievers with limited financial resources – empowering them
to forge meaningful careers and growing the talent pool for
our future workforce. We also began partnerships to offer muchneeded apprenticeships in our new UK facilities at Milford Haven
(see page 25).
Investing in the environment
We invest in environmental protection because it reflects
our philosophy of low-carbon growth. Partnering with local
environmental organisations, we are able to preserve and restore
important natural sites and we invest in the equipment needed
to do this important work.
For example, following last year’s vaccination effort in Luanda
Bay, Angola, this year we have turned our attention to creating
a safe, green community space to improve the environment and
further enhance local health. We have transformed an area of open
sewer, where children frequently played, into the only community
space in an otherwise run-down area. And, best of all, the new
space is open to everyone, so the whole local community can
benefit from this investment.

For every person we employ at our facility in
Papua New Guinea, we estimate that we create
at least seven jobs in the community. On top of
this, we work with a number of respected
organisations to give local children the help
they need in their education. We provide
financing and engineering expertise to schools
near to our operations, funding everything
from desks to toilet facilities and playing fields.

180,000
beneficiaries

99%

local employment

Education initiatives in Guatemala.

Supporting good causes
Community investment goes hand-in-hand with our grassroots
partnerships, facilitated by the Puma Energy Foundation. It is not just
about charitable giving; we make strategic investments in some of the
world’s poorest countries that can be vital to local life and the future
prosperity of entire communities. Sometimes the initiatives we support
are a core part of maintaining our licence to operate, but in all cases,
they help to engage our employees and promote trust and goodwill
in our brand.
In 2015, the Foundation supported 19 programmes, ranging
from vocational training in Indonesia, integrating young adults into
the labour market in Nicaragua, and supporting social enterprise in
Ghana; to road safety initiatives across ten African countries, supplying
energy-efficient cook stoves in Congo, and empowering people who
live in slum conditions in Paraguay.
Supporting grassroots partnerships
For the next three years, the Foundation will support Libraries
Without Borders in a roll-out of their Australian pilot programme
to Aboriginal communities around Queensland, Western Australia,
and South Australia. The project will reach communities in each State,
serving a total of 6,000 beneficiaries.
Giving time and resources
Puma Energy employees are familiar with the issues facing local
communities first-hand because they are often part of those
communities. This local knowledge helps us to find suitable projects
that will transform lives for the long term.
Many of our employees volunteered as part of local initiatives in
2015, giving their time and expertise to causes they care about.
In Myanmar, a team of our employees – primarily the village liaison
staff – volunteer to support at-risk children. They help these children
get to school, and sometimes pick them up in times of need. Our aim is
to support our staff in taking time out for these volunteering activities
in a more structured way.
Puma Energy has also been supporting young men in Mozambique
since 2010, as many leave school with no real employment or life
prospects. Our people step in to help them get properly orientated
and to avoid losing them to the local dangers they could face in the
cities of Beira, where exposure to HIV and drugs is high.

Going forward
We support social and environmental
investments that create shared value
in our markets. This means developing
projects that will transform people’s lives
and support communities in the long
term. We believe in the value of lasting
partnerships with organisations on the
ground and we will continue to invest
in projects that achieve sustained
and meaningful benefits to the
communities where we operate.

Empowering local
people: Angola
1

2

5

Our work at Luanda Bay, Angola, has
contributed to the regeneration of the
region economically and environmentally.
We have also been working on an initiative
to empower local people and help them
play a full role in the community. Currently,
many Angolans lack a birth certificate or ID
card, which prevents them from accessing
work and education. Working with the
Angola Ministry of Justice and the local
Registration Office, we are helping young
Angolans register for, and receive, birth
certificates and ID cards. In November
2015 we registered ten children under
this programme. The programme will be
resuming in 2016.
Our role in this is both in providing the
funding required and as enablers, because
we helped to bring together the community,
the Registration Office and the government
to tackle the issue. Although the Ministry
of Justice already runs a nationwide
programme to encourage people to register,
it can be a very bureaucratic process. People
have to pay, and where finances are limited,
many people do not manage to get their
children registered. Through our project, we
are at least making sure that people from
our community of the Fishing Port do get
registered, with minimal fuss and bureaucracy.

By going into the
community, starting
a dialogue with them,
trying to understand
what their main concerns
are and how we could
help resolve some of
them, we started
building bridges.
Amilcar da Costa
DT Group Corporate Affairs Manager,
Puma Energy, Angola
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Puma Energy Foundation

Creating a
lasting legacy
The Foundation sponsors long-term programmes run
by charities and non-governmental organisations in
the regions where Puma Energy does business or has
close ties. It also donates to disaster relief appeals in
our regions, and matches, dollar for dollar, the amounts
that Puma Energy employees fundraise.
Areas of focus in 2015
The Puma Energy Foundation is currently involved in philanthropic programmes
in 19 countries across Africa, the Americas, and Asia.
Road safety
With Puma Energy fuel tankers on the road from Africa and South America,
to Australia; the Foundation is heavily focused on promoting road safety,
which includes the wellbeing of truck drivers.
For example, in 12 countries across Africa, we fund 33 Roadside Wellness
Centres through our partnership with North Star Alliance. Along the Dar corridor
in Tanzania alone, we now have six Centres and further locations are being
explored. These Roadside Wellness Centres provide health and sexual education
services to our truck drivers, as well as drivers from other transport companies
and communities based along the main transport corridors. They also disseminate
road safety education and training to truck drivers to increase road safety.
We renewed our partnership with North Star Alliance for a further three years
at the start of 2015.
Local social investment
Across South America and Africa, the red and green Puma Energy retail sites
are becoming part of the landscape. We want to contribute to the social fabric,
too, through our initiatives and partnerships, such as with Caras de las Americas
in Puerto Rico and the Maison du Rugby in Senegal.
We run a community-based programme close to our industrial assets in
Puerto Rico, working with a local NGO, Caras de las Americas, to organise an
after-school club for children aged between five and 12. This helps the children
deal with any later temptations of dropping out of education and becoming
involved in illegal underground activities, which unfortunately, are prevalent
in the country.
In Yoff, a district in the city of Dakar, Senegal, many families are struggling
or jobless, while children fall out of school and often have no one to take care
of them. Supported by the Puma Energy Foundation, the Maison du Rugby
welcomes around 200 children aged seven to 17 and offers a variety of free
educational and sports activities. Further activities include help with homework,
computer science, theatre, pottery, and hygiene awareness.
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In 2015
US$1.25 million
invested
19
programmes
180,000
beneficiaries
18
partners
2 years
average length of
Puma Energy
Foundation project
23
countries
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Mobile multimedia,
Australia

The business stars of
tomorrow, Myanmar

Social and economic
change, El Salvador

With Puma Energy entering the
Australian market in 2013 with close
to 400 retail sites to date, it made sense
to match commercial ventures with
philanthropic ventures. Libraries Without
Borders (LWB) is a remarkable organisation
that has developed the ‘Ideas Box’:
a mobile multimedia centre for vulnerable
populations. In 2015, the programme
launched in Mapoon, northern Queensland
where the Ideas Box was embraced with
great enthusiasm.

We are funding the Centre for Vocational
Training’s (CVT) ‘Empowering Youth
4 Business’ programme in the city of
Yangon. In partnership with the Swiss
Academy for Development, CVT trains
qualified young people in business
management, and entrepreneurial
and life skills.

Operating out of El Salvador, where
Puma Energy has a large fuel network
and retail presence, the Salvadoran
Foundation for Economic and Social
Development (FUSADES) is a private,
non-profit organisation and think-tank
dedicated to social and economic change.
From 2015 to 2017 we will support
FUSADES in Usulután, in the south-east
of the country, to improve the livelihoods
of 150 agriculture and livestock farmers.

For three years (2015-2017), the Foundation
will support LWB in a roll-out of their
Australian pilot programme to Aboriginal
communities around Queensland, Western
Australia and South Australia. The project
will serve 6,000 beneficiaries.

40 small firms will be given start-up
funds that can be repaid gradually, as well
as 12 weeks of training and mentoring.
The idea is to build a sustainable programme
that can be replicated elsewhere. Already,
56 young people have been trained and
are ready to work.

Social entrepreneurship
We support social entrepreneurship and income creation in places where
people struggle to make a living. We rely on experienced partners such as the
European Institute for Cooperation and Development (IECD), Alive & Kicking,
FUSADES and CVT, all of which run impactful social entrepreneurship and
vocational training schemes.
For example, we support the efforts of the IECD to improve the living
conditions and prospects of micro and small entrepreneurs in the Ivory
Coast, DRC and Congo-Brazzaville. With seven Management Training
Centres operational across the three countries, the IECD is removing the
barriers to better business, enabling small enterprises to continue making
big contributions to their local economies.
Schools in Ghana face a shortage of sports balls due to the unavailability
of quality footballs at affordable prices, while many Ghanaians suffer from
a lack of job opportunities, especially those who are younger or disabled.
Alive & Kicking turns this into a great opportunity by manufacturing sports
balls, providing jobs and promoting health education through sport. Puma
Energy has helped increase the visibility of their Zambia operation by
retailing balls through our network of retail sites.

In 2015, the organisation phased-out
obsolete farming practices. Thanks to new
techniques, farmers were able to increase
their cultivation of pipián by 184% and
surpass their corn production by 94%.
Farmers who diversified their crops also
saw their incomes increase by 194%.

Going forward
We closed the year having
agreed a three-year partnership
with the Prince’s Trust in the
UK, supporting a training
programme for unemployed
young people, or ‘NEETS’
(Not in Education, Employment
or Training). The scheme
runs across Wales, where
we have recently invested in
the local economy, and will
encourage more than 800 young
people into full-time personal
development programmes.
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Our 2015 Sustainability Review focuses on the issues that most affect the future of our
business, as identified by our key stakeholders. It covers the global operations of Puma Energy,
a privately owned company with two strategic partners and main shareholders – Trafigura Group
and Sonangol Holdings. It is based on the calendar year 2015. For more information see
http://www.pumaenergy.com/en/sustainability

Puma Energy B.V. and the companies in which it directly or indirectly owns investments
are separate and distinct entities. In this document, the collective expressions of ‘Puma Group’,
‘Puma’, ‘the Company’ and ‘the Group’ may be used for convenience where reference is made
in general to those companies in which Puma Energy B.V. owns a majority stake.
Likewise, the words ‘we’, ‘us’, ‘our’ and ‘ourselves’ are used in some places to refer to the
companies of the Puma Energy Group in general. These expressions are also used where
no useful purpose is served by identifying any particular company or companies.
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Come and talk to us
We are Puma Energy.
We welcome your feedback and
look forward to talking to you.
enquiries@pumaenergy.com

Puma Energy
Corporate Affairs Department
Rue de Jargonnant 1
1207 Geneva
Switzerland
enquiries@pumaenergy.com

pumaenergy.com

